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Board. Plan smarter. Succeed faster.

Key benefits

Break down silos Data-driven decisions Adapt to market
to unify planning guide optimal changes with
efforts. outcomes. agility.




A comprehensive range of solutions

Merchandise
Financial Planning

Set your drivers and see how they iStreamline

budgeting and allocation for optimal inventory,

maximizing profit and minimizing markdowns.

Open-to-Buy

Align purchases with precise demand
forecasts, ensuring balanced assortments
across channels and regions.

Allocation and
Replenishment
Optimize inventory levels for both sales and

margins, synchronizing with your continuous
merchandising plans.
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Assortment Planning

Adapt to customer trends and drive channel
profitability by identifying and executing the
optimal product mix.
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Discover more Board solutions

e Sales and
: Operations
L annig Planning

Integrated Financial
Business Planning and
Planning Analytics

Visit board.com/retail
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https://www.board.com/fp&a-solutions
http://board.com/en/supply-chain/sales-operations-planning

