Get Viva Sales Right For

THE CHALLENGE 3 Week Implementation OUR SOLUTION

How to Give Your Sellers Back a Day a Week Never “Do CRM” Again I GET STARTED WITH VIVA SALES o’of
Without A Big Tech Project

Activate Digital Selling - In 3 Weeks - With Viva Sales Plus Chat GPT
Is Your Tech Fuel or Friction for Your Sales Team?

Did you know that 34% of seller time is spent on administrative tasks? That same seller

uses over 10 systems to do their work. With all the systems — over half of sellers say that ElisenEbicaRighAtopion R OnbeaEng

tech is just causing friction.
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6-8 hours a What Happens When You Get Viva Sales Right
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. ° Y You can free your team to sell better with Viva Sales — without a big project
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