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Enterprise Data Management | Advanced Analytics

We trust in numbers and data. Numbers have an
important story to tell and we at Datafortune, give voice
to your data by delivering information management, Bl

and analytic
solutions.

Bad data is as good as no data. We convert data into a
reliable piece of information and then into business insights
that help reduce administration, storage, development and
server costs.

Internet Of Things

DATAFO RTU N E Business Productivity Solutions

We make Al more real than ever. Our panel of S E RV I C ES Collaboration simplified. We offer Dynamics 365

experts from various industries continuously (AX and CRM), SharePoint and Project & Portfolio

innovate in our three COE's worldwide to make 7 A N D S O L U T I O N S Management for better business insights and
artificial intelligence more real than ever with :

information that is readily available across PC,
Microsoft technologies.
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Support Services
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“If it requires development, it's not laaS". As Microsoft partners, Flexible support models in all time zones. We provide direct
we leverage Windows Azure laa$ for full control and management access to technical experts and a dedicated support team
of virtual machines along with an extensive virtual networking. available 24X7

d atafo rtu ne to help you realize your business goals.

Key to unlock fortune in data
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. Data Reporting:
Power Bl as the Qutcome

for rendering Reports on
processed data.

Power Bl embedded for
integration with extermal
application (report
publication)




Datafortune architecture has Multiple data source

collaboration at in scale easily using Azure data factory as ETL tool, data
storage creating polybase. Creating data model in azure synapse.

Using this solution w-insight to maintain single storage as data warehouse

for storing structure and unstructured data SALT.oUARD oe; s h 4
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Use Case: .

e Setting up Bl data platform GeBBS sMs@group  DRPG

e Building visualization layer Pidilit

* Understand Business KPI’s and built meaningful dashboards

* Enterprise data management

* Advanced Data Analytics ‘_

* Personalized view for management reporting [ 2 |
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Year Region Store Name Sales Person To Currency

Target vs. Actual Sales
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Analysis By Collection

Report Date: 02/08/2017

YOY Sales by Product Sales by Product
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Monthly Sales Report

Report Date:  02/08/2017)
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Product Bid Price Analysis
Report Date: 19/05/2017

Open Price vs Current Price (by Product Type) Top 5 Producs ( al Bid Price)
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Product Bid Price Anal ty Analysis




Inventory Stock Summary Report Date: 02/08/2017

126.93K 195.44M
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THANKS!
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www.datafortune.com +91-97668-40449 Mahesh.degaonkar@datafortune.com
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