FASHABLE

THE MOST POWERFUL Al TOOLKIT
TO SUPPORT FAS
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FASHABLE Al DESIGNED ONE OF FASHABLE
THESE DRESSES. CAN YOU GUESS?

ONE ONE DRESS WAS Al GENERATED BY FASHABLE IP TECHNOLOGY
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https://www.yoox.com/pt/34922428QB/item#cod10=34922428QB&dept=clothingwomen&sizeId=-1&sts=sr_clothingwomen80
https://www.yoox.com/pt/15101856XO/item#cod10=15101856XO&dept=clothingwomen&sizeId=-1&sts=sr_clothingwomen80
https://www.net-a-porter.com/en-pt/shop/product/erdem/clothing/maxi-dresses/ariella-fil-coupe-voile-maxi-dress/16301891330513893

UNLIMITED
INSPIRATION AND
PROPOSALS

Make it easier to have new fashion
content and collection that can
pass for real

L

The Process (behind the scenes)

Fashable Al proprietary technology does not
copy images or movements, it learns about a
subject and what details can be done in order to
generate original content.




PROBLEM! CONTENT DEMAND 1

FASHABLE
With Social Media and now with Metaverse / Web3 the need of nhew content is exploding
for the Fashion brands - WAR for new content has never been so intense
O ek atea o paiol IETS

Every single day, Shein updates its website with,
on average, 6,000 new styles—an outrageous
figure even in the context of fast fashion.

The Downloadable Content (DLC) is a very
lucrative business model in the gaming industry

Grand Theft Auto V digital console revenue Fashable Al technology solves the current Fashion /

B Full game revenve Bl Additional content revenu Metaverse problems on the content creation demand:

o Time and resources for fashion brands to
create new collections and content (Meta &
Physical)

o Understand the different metaverses and
customers personas styles

o No Al players for support on the Metaverse /
Web3 content generation

o Supporting new business models and new
customer engagement channels




SEQUOIA I

Al GENERATED
AVC HOT TOPIC

Now the article: Art Isn’t Dead,_It’s Just

Machine-Generated, November 16, 2022 vioeo /
from Guido Appenzeller, Matt Bornstein, Martin
Casado, and Yoko Li from Andreessen

Horowitz

/{5  SEQUOIA CAPITAL ARTICLE

“Your next iPhone app or sneakers may be designed by a
machine.”

BY SONYA HUANG, PAT GRADY AND GPT-3, PUBLISHED
SEPTEMBER 19, 2022
htips:.//www.sequoiacap.com/article/generative-ai-a-
UNLIMITED PRODUCTS creative-new-world/



https://www.sequoiacap.com/article/generative-ai-a-creative-new-world/
https://www.sequoiacap.com/article/generative-ai-a-creative-new-world/
https://a16z.com/2022/11/16/creativity-as-an-app/

ABOUT THE FOUNDING TEAM |

FASHABLE

Orlando Ribas Fernandes, CEO

Working in Innovation & Al during the last years! With the goal to create solutions that can change paradigms
and create unigue value on the market.

With MSc, Artificial Intelligence and Intelligent Systems, +15 years in leading projects and WW teams and
Founder and CEQO at XnFinity and XNFY Lab - ajoint initiative with Microsoft, awarded with several innovation
awards.

https://www.linkedin.com/in/orlandoribas/

Rui Maranhao, Chief A. Researcher

Rui designs, implements and applies top-notch solutions in disruptive innovation, showing all the potential

of applied research.

With PhD, Rui is Full Professor of Software Engineering at Porto University, with extensive entrepreneurial
and industry research experience where was research in companies like Meta, Google and PARC
https://www.linkedin.com/in/ruimaranhao/

Gongalo Cruz, Advisor, Non-Executive

Goncalo Cruz also co-founded PlatformE — the fashion end-to-end mass customization platform that
accelerates the digital transformation towards digital and on-demand fashion for some of the biggest
fashion groups like LVMH and Kering. Passionate about tech (namely for web, commerce, retail) and Virtual
(3D, AR, VR). Sitting also in the Advisory Board of MyDidimo and MOXY. Vogue Business 100 Innovators.

https://www.linkedin.com/in/goncalocruz/



https://www.linkedin.com/in/orlandoribas/
https://www.linkedin.com/in/ruimaranhao/
https://www.linkedin.com/in/goncalocruz/

MEET OUR TEAM FASHABLE

Al Post-Doc Head of Head of Fashion-tech PhD Al Strategy and Funds Junior Al

A. Researcher Applied Al Designer A. Researcher Researcher Researcher
Inés Domngues Abubakar Zakari Susana Marques Luis Gomes Joana Portela Henrique Santos

Fashable, have a very close relationship and partnership with several universities and research centers around the world.
That gives unique opportunity for Fashable acquired the best talent.
During the year 2022 Fashable had 22 students working in different Fashable R&D projects.



FASHABLE VISION )

Using Artificial Intelligence to design and generate Fashion Content FASHABLE
1. Being the worldwide reference in Al Generated content for Meta-Physical (low hanging fruit)
2. Bridging metaverse and physical
3. Change physical process’s

 Generate new clothing design, patterns and
create simulations in gen models

e Align designs with customers preferences
and expectations (personalization)

e Enables a new shopping experience online,
clothing designed and purchased prior
manufacturing

e Follows the trends on social media and

AT GENERATED 30 ASSET PHYSTCRL preferences of the customers - creating
AI EENER:‘-I'EIJ MODEL bestsellers
e Boost brand teams and designers’
BITH SMART CONTRACT AKA NFT Superpowers

SPECIRAL CONTENT

 New upcycling era



USE CASES

The most popular ones - in a endless Use Cases

Working with Microsoft Al Black Belts and other
partners in our disruptive Use Cases
e Al Generated realistic content for Meta-Physical
world
e Al Generated models photos - e-commerce
social media content - big potential for unsold
inventory + 2nd hand marketplaces
e + others in analysis -> Fashable endless use

Ccases

Potential: Same clothes in Multi-region, inclusive,
original models.


https://www.sequoiacap.com/article/generative-ai-a-creative-new-world/
https://www.sequoiacap.com/article/generative-ai-a-creative-new-world/

TECHNOLOGY POTENTIAL + EVIDENCES  FASHABLE

The potential of Fashable technology can be applied in different industries and use cases, but we are FOCUS, in the
Meta+Fashion industry, since we can grow fast since is very visual ("everyone understands and use") and we can build a

strong brand.

Fashable Dall.E images

Curated images quality and results
The best Al realistic images generated technology for the meta-physical fashion worlds.



EVIDENCES - BEST Al REALISTIC IMAGES  FASHABLE

e FID results - The Fréchet inception distance (FID) is a metric used to assess the quality of images created by a
generative model

e Google claims - with Imagen, “we achieve a new state-of-the-art COCO FID of 7.27”

Fashable - FID results — 2.63

Mecresaft Arune Machine Learning Studie £ Search within your workspace [preview) This workspace 1 & = P @ :‘_‘:m"!;;;"':;'"i'p‘:'""‘ﬂ"hg w |

MDdEI COCD FID l = Dedault Direciory Fashalle-XGan bodos Fashable-Collection-Man brave_store_jBpade)i
Trained on COCO % brave_store_jBjwitjl & 7 @ Completed

AttnGAN (Xu et al., 2017) 35.49 Overvew  Metriics  Images  Chidjobs  Owlputs + bogs  Code  Explanations (peeview]  Faimess (preview)  Monitoring (preview)

DM-GAN (Zhu et al., 2019) 32.64 G}

o I} Refreth Access fraining applicstions () Resubmit <4 Register model Cancel [a] Delete
DF-GAN (Tao et al., 2020) 21.42
DM-GAN + CL l.:'T'rC et al.,, 2021 ] 20.79 l: Select & metrss io Lee b visuslization or tabile View a5 (@) Chart |'_::- Table
b of thi data

XMC-GAN (Zhang et al., 2021) 9.33 a _

LAFITE (Zhou et al,, 2021) 812 o

Make-A-Scene (Gafni et al., 2022) 7.55 m | e A— |
Not trained on COCO - e 60,000 i

a4 B step_metrics '
DALL-E (Ramesh et al.,, 2021) 17.89 - E,
i"l E tralmerird () angs é-'II:'.[IIL"l:I
GLIDE (Nichol et al., 2021) 12.24 g ]
E Eganimil angs .._.'IEI.I:IIII
DALL-E 2 (Ramesh et al., 2022) 10.39 @ g
Imagen (Our Work) 7.27 @ N —=—x 7180 ~ - EE 2240 7260
ireee_guality _maebrcs spoch_numiber

Imagen attains a new state-of-the-art COCO FID.

https://imagen.research.google/

CONFIDENTIAL



SOME FASHABLE NUMBERS FASHABLE

+32 4 3
resources Universities Brands

1,5M +17k a Lot €
Dataset Al training Computing
Images hours value

e [P technology
e Azure Machine Learning and Pytorch



F E A T U R E D I N (Among others publications)

Microsot Article and Video - link

FASHABLE

Customer Stories Search (-] A i ey + Follow
3d-® Convicta de gue o futuro da moda passa pela utilizacdo de inteligéncia
What if we could reimagine the future of fashion design to be better? Fashable artificial, a Fashable, startup tecnoldgica portuguesa, tem um dos seus

focos direcionado para essa ferramenta: segundo o CEQ da empresa,
Orlando Ribas Fernandes, “os longos ciclos de produgao e stocks ndo
vendidos podem ser resolvidos com recurso a A"

created an Al algorithm that can generate original clothing designs, helping
address demand, going to market, and reducing waste. It's powered by
PyTorch and Microsoft Developers' Machine Learning. Learn More:
https://bit.ly/3VuozWZ See translation

i, “Fashable reimagines the future of fashion
"+ design with Azure Machine Learning and

ENDLESS Al GENERATED OPTIONS

= ]-l@[-‘ RETAIL LUXURY TECHMOLOGY SUSTAINABILITY MARKETING BEAUTY OTC GLOBAL MARKETS FASHION WEEK WORKPLACE & TALENT o=}
Join BoF Professional today for agenda-setting analysis and advice, Start your 30-day trial for just €1. START TRIAL
E

TECHNOLOGY

Al Is Designing Clothes Now

Companies are starting to pitch Al tools that can generate new clothing designs from something as simple as a text description.
October 12, 2022 Print P .,

e € Coliection titie (&3] u 0 ¢ O 1unuuuv|-
Learn More = | |
Portugal-based Fashable is here to revolutionize M l
the fashion industry with Al. Unsustainable Microsoft gmre@ Al i »
i) Artwork

FASHABLE  manufacturing, unsold inventories, and ong T o . I =

production cycles are common issues in fashion. ) R


https://customers.microsoft.com/en-us/story/1558909662014453187-fashable-retail-azure

FASHABLE CONTACTS

Orlando Ribas Fernandes, Others
Co-Founder & CEQO partnerships@fashable.ali
ribas@fashable.ai investors@fashable.ai
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mailto:ribas@fashable.ai
mailto:partnerships@fashable.ai
mailto:partnerships@fashable.ai
mailto:investors@fashable.ai
mailto:investors@fashable.ai
https://www.linkedin.com/company/fashable-ai/
https://www.instagram.com/fashable_ai/
https://www.fashable.ai/
https://twitter.com/Fashable_AI/

