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PREFACE

=

Cash flow is so crucial to the success of any business that as Business Intelligence consultants we
have made it the main character in any Bl implementation. We take the position that the purpose

of investing in Bl is to maximize cash flow.

Cash flow, having earned main-character status in this way, is expected to redefine its identity —
not to be limited by characteristics that no longer serve business in the modern economy.

With innovative methods and tools, cash flow can cease to be a backward-looking metric dusted
off for quarterly reviews or dozy monthly cash forecasts unplugged from the daily reality of the

business.

This book was born out of the question: ‘In an age where information flows faster than ever, can

my cash do the same ?’

Imagine a dashboard that gives you a visual map of the flow of cash through your business. Ana-
lytics that flag a spike in inventory before it drains your bank or predict a cash squeeze from your

customer base to get in front of collecting payments.

That's the promise of the CCC (Cash Conversion Cycle), to offer invasive insights into the move-

ment of your cash through your business.
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WHAT IS THE CASH
CONVERSION CYCLE

The simplest way to understand the CCCis to view it as a stopwatch that measures how fast your
business turns an investment in inventory or other resources, intfo more cash. It starts when you
make a cash investment and stops when you receive the cash through sales. Essentially it mea-

sures your business’s performance as a cash generating machine.

The CCCis much more than just an aggregate measure of performance — it offers deep insights
info the speed of at least 3 key business functions: Inventory, Payables and Receivables. Not only
does it reveal insights but offers specific actions to dial these parts of your business to maximize

cash flow.

The Cash Conversion Cycle is made up of 3 components:

DIO (Days Inventory Outstanding): [Avg Inventory/COGS] x 365
DSO (Days Sales Outstanding): [AR / Credit Sales] x 365

DPO (Days Payable Outstanding): [AP / COGS] x 365

CCC =DIO + DSO - DPO

The CCC reflected in number of days is how long it takes for your working capital to generate

cash flow and the goal is to reduce the CCC, thereby creating an efficient cash producing engine.

In a nutshell, the goal is to hold less inventory, settle payables slower and collect receiv-

ables faster.

The holy grail of CCCis to be in the negative region as this means that your business s
holding only the inventory that is in immediate demand, getting paid before delivery and paying

suppliers after you've received cash from sales.

Your target CCC will be industry dependant. If you are manufacturer, your CCC will be high, as
you hold inventory during the process of manufacturing and then face some lag between manu-
facturing and moving the product. If you have a highly efficient e-commerce operation then you
may be able to reduce that CCC closer to zero through selling the inventory and getting paid
before ordering and shipping the inventory.

2

www.freshbi.com



DATA PLATFORM READINESS

ACCELERATING THE CASH CONVERSION CYCLE

For forward-thinking companies, improving cash flow isn’t just about increasing revenue—it’s
about optimizing the Cash Conversion Cycle (CCC). If you're still relying on manual process-

es, outdated reports, or fragmented data, it’s time to rethink your approach.

The first step in speeding up your cash cycle is digitizing and centralizing your financial and

operational data.

Without a real-time, Al-powered view of your AP (Accounts Payable), AR (Accounts Receiv-

able), and inventory, accelerating cash flow will be nearly impossible.

A digital twin of your entire CCC allows you to track the movement of cash in your business,
from Days Sales Outstanding (DSO) to Days Inventory Outstanding (DIO), and optimize

every step.

Many businesses start with ERP systems or CRM platforms—but those only provide partial visi-
bility. To really optimize your CCC, you need a data platform that brings together financial and
operational datain asingle, integrated view. This platform needs to give you real-time insights

into how each part of your business impacts cash flow, from procurement to customer payments.

BUILDING A DATA PLATFoRM FoR CASH FLow OPTIMIZATION

A data warehouse that consolidates and organizes your AP, AR, and inventory data is key
to speeding up your CCC. Platforms like Google BigQuery or Power Bl enable businesses to
integrate transactional and operational data to track key metrics, like DSO (how long it takes to

collect payment) and DIO (how long inventory sits before turning into cash).

For large-scale operations, relying on basic dashboards won't be enough. You need advanced,
customizable infrastructure that can act on your data in real-time. A strong Datawarehouse
backbone can store, sanitize and deliver high quality CCC specific datasets empowering your or-
ganization to make lightening fast decisions. Additionally, APls can automate processes, trigger

interventions, and optimize your CCC faster than any manual system could.
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WHATS INSIDE? DATA THAT POWERS CASH FLoW OPTIMIZATION

X Critical Financial Data: The Backbone of Cash Flow

A data platform built to optimize your CCC should prioritize storing critical financial data: ac-
counts payable (AP), accounts receivable (AR), inventory data, and sales performance. This
data forms the foundation for improving your DSO, DIO, DPO, and overall CCC efficiency.
It helps businesses identify bottlenecks, track outstanding payments, and understand inventory

turnover, which all directly impact cash flow.

Historical data like past payment cycles, AP/AR aging, and inventory turnover does more than
provide hindsight. It empowers smarter, faster decision making about cash management. With

the right insights, businesses can be more proactive, cutting cash cycle time and boosting liquid-

ity.
> Real-Time Operational Data: Accelerating Cash Flow Decisions

Real-time data, such as daily AR and AP updates, sales orders, and inventory levels, is critical
to reducing your CCC. Integrating this data into your platform means you can take immediate
action when things get off track. For example, if an AR invoice is overdue, your platform can
automatically trigger a payment reminder. If inventory is sitting too long, it can trigger a dis-

count or promotion to move stock faster.

Live updates make it possible to respond to cash flow issues in real-time, preventing bottlenecks
from slowing down your cycle. Proactive adjustments to payment terms or inventory manage-

ment based on real-time data help optimize the overall CCC.
» So, What Actions Does the Data Platform Perform?

Your data platform isn’t just a passive data storage system. It's a powerful engine that drives
action across your CCC. Through Al-driven insights and real-time automation, the platform

can trigger the following actions:

O Automate AR collections by sending payment reminders as soon as an invoice hits a certain
age.

O Adjust AP strategies by re-prioritizing payments to vendors based on cash availability and
due dates.

O Optimize inventory levels by adjusting stock replenishment based on sales velocity and in-

ventory turnover (DIO).
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These are just a few examples of how your platform should automate actions based on re-
al-time data. The key is not just visibility—it's actionable insights that actively improve the speed

of your cash cycle.
X Integrating APIs for Seamless Actions

For large companies, APl integrations are the backbone of an effective data platform. These
infegrations connect all parts of your business, allowing for real-time data synchronization

across systems, from ERP to CRM to inventory management tools.

Instead of waiting for reports to be generated, your data platform should automatically act

based on predefined triggers. This can include things like:

O Triggering payment reminders when an invoice hits a certain age.
O Automating inventory orders based on sales trends and stock levels.

O Adjusting payment terms based on cash flow patterns to optimize AP/AR balances.
X The Future of Cash Flow: Dynamic, Real-Time Management
Your data platform isn’t just a storage system, it's a real-time optimization engine.
To effectively drive down DSO, DIO, and DPO, it must deliver continuous insights and trigger

Al-powered actions that streamline your entire cash cycle. The result? Reduced friction, faster

cash inflows, and a measurable increase in cash flow speed.
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VISUAL|ZE YOUR
CASH CONVERSION CYCLE

The CCC lends itself to rich visualization through deep insights into the moving parts of your eco-

nomic engine and through interactive scenario planning.

The dashboard below explodes the components of the CCC - Inventory, Payables and Receiv-

ables - to visualize not only their current state but their trajectory.

Ataglanceitis evident how long cash is held up at each stage of the business and where cash flow

bottlenecks exist.

After interrogating the speed and trend of Inventory, Payables and Receivables, | can review my
current CCC against target CCC to assess the performance of my business as a cash generating

engine.

E Speed of Cash

Visualize our 12 month Cash Convertion Cycle
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If | have scenarios in mind that have the potential to lubricate the flow of cash through my eco-
nomic engine then | can move my attention to the right side of the dashboard and test out scenar-

ios and how they impact the speed of cash.

Scenarios can be a combination of increasing or decreasing the speed of Payables, Manufac-

turing (Inventory) or Receivables. Interacting with these variables have an immediate impact on
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the projected CCC. For example, a single scenario could be to change payment terms, thereby
shortening the collections cycle and instantly view the impact on organization-wide CCC until

finding a scenario that attains the targets set.

CRYSTAL BALL

X Al-Driven Optimizations for the Cash Conversion Cycle

In the world of business finance, every data point related to
cash flow—from Accounts Receivable (AR) and Accounts
Payable (AP) to inventory levels—holds the potential to un-
lock valuable insights. The rise of Al and machine learning is re-
shaping how companies manage their Cash Conversion Cycle
(CCC). Businesses that embrace Al-powered strategies to op-
timize their CCC are positioning themselves to accelerate cash
flow, reduce inefficiencies, and ultimately create more value for

their shareholders.

Currently, we rely on generalized Al models like ChatGPT, trained on broad datasets. While these
models are capable of answering basic questions and analyzing trends, they fall short when it

comes to offering deep insights into specific business operations, such as CCC metrics.

The next phase in Al's evolution will see the rise of Business-Specific Al Models that are trained
directly on your data and tailored to your unique CCC needs. So, the question is: Is your CCC
strategy ready to leverage Al’s full potential?

X The Al-Driven CCC Advantage

Al’s capabilities in managing the Cash Conversion Cycle are revolutionary, offering the follow-

ing key advantages:

O Universal Query Language: Imagine eliminating the need for complex data queries or
manual reports. With Al, managers can simply ask, “Which customers are slowing down my
cash conversion?” or “Which suppliers are costing me more cash?” and receive immediate,
actionable insights.

O Intelligent Cash Flow Management: Al can analyze the entire CCCin real-time, track-
ing everything from DSO (Days Sales Qutstanding) to DIO (Days Inventory Qutstanding)

and DPO (Days Payable Outstanding), offering predictive insights on how to improve cash
7
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flow and reduce working capital.

O Proactive Cash Flow Strategies: Al will automatically suggest actions based on re-
al-time data, such as adjusting credit terms, prioritizing payments to vendors, or offering dis-
counts to customers to accelerate payments—all designed to optimize the cash conversion

speed.

X The Al-Driven CCC Advantage

Al’s capabilities in managing the Cash Conversion Cycle are revolutionary, offering the follow-

ing key advantages:

O Universal Query Language: Imagine eliminating the need for complex data queries or
manual reports. With Al, managers can simply ask, “Which customers are slowing down my
cash conversion?” or “Which suppliers are costing me more cash?” and receive immediate,
actionable insights.

O Intelligent Cash Flow Management: Al can analyze the entire CCCin real-time, track-
ing everything from DSO (Days Sales Outstanding) to DIO (Days Inventory Qutstanding)
and DPO (Days Payable Outstanding), offering predictive insights on how to improve cash
flow and reduce working capital.

O Proactive Cash Flow Strategies: Al will automatically suggest actions based on re-
al-time data, such as adjusting credit terms, prioritizing payments to vendors, or offering dis-
counts to customers to accelerate payments—all designed to optimize the cash conversion

speed.

X Al-Powered Actions for Optimizing the CCC

1. Automated Credit Risk Assessment & Adjustments (DSO Control)
*  Managing Days Sales Outstanding (DSO) is a constant balancing act. Al brings
a strategic advantage by continuously analyzing customer data and predicting
which clients may become delinquent. By assessing payment history, sentiment from
customer interactions, and external credit ratings, Al can automatically adjust credit

limits and payment terms in real time.

For example, if a customer’s payment behavior starts to show signs of delay, Al may
automatically lower their credit limit or shift to shorter payment terms, minimizing
the risk of growing DSO. This ensures you stay ahead of potential cash flow bottle-

necks, enabling quicker collections and improved liquidity.

2. Al-Driven Supplier Priority Mapping (DPO and Cash Flow)
»  Optimizing Days Payable Outstanding (DPO) is key to strong cash flow. Al
8
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takes it further by making it strategic. By analyzing vendor reliability, delivery perfor-
mance, and historical trends, Al helps prioritize critical suppliers and align payment

time with operational impact, not just due dates.

Based on this analysis, Al can recommend actions such as extending payment terms
with low-priority suppliers or using early payment discounts with key suppliers when
cash is abundant. This allows you to maximize your DPO without risking operation-
al disruption, optimizing cash flow by keeping payments flexible and strategically

timed.

3. Al-Powered Revenue Cycle Recommendations (Full CCC Optimization)
*  The full Cash Conversion Cycle relies on the interdependence of AR, AP, and
inventory management. Al is capable of analyzing all three areas to generate re-
al-time, actionable recommendations that optimize the entire revenue cycle. For ex-
ample, if Al detects that inventory turnover is slower than expected (increasing DIO),
it might recommend discount promotions to accelerate sales. Alternatively, if DSO
is too high, Al can suggest offering early payment incentives to customers to prompt

quicker payments.

By combining these insights, Al allows businesses to create a holistic approach to
cash flow optimization, ensuring that every component of the CCC—from inventory

management to accounts receivable—is working in harmony to free up cash faster.
X Empowering Decision-Makers with Al-Generated Insights

Al doesn’t just automate tasks; it provides actionable insights that empower your team to make

informed decisions faster:

O Automated Credit Alerts: The Al identifies when customers are at risk of delaying payments
and sends immediate alerts to your team, recommending actions like tightening credit terms or
sending payment reminders.

O Cash Flow Forecasts: Using historical data, Al predicts cash flow gaps ahead of time, en-
abling your team to take preventive measures like adjusting DPO or offering payment plans to cus-
tomers.

O Optimized Payment Scheduling: Al can suggest the optimal time to pay suppliers based
on cash flow forecasts and payment terms, ensuring you keep enough liquidity while taking advan-

tage of favorable terms.

> Al in Action: Real-Time Recommendations for CCC Optimization

Imagine your team working with an Al assistant that continuously analyzes the Cash Conversion
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Cycle and provides real-time recommendations. Here are a few examples of how this plays out:

O DSO Reduction Alert: “Customer X has delayed payment by 30 days. To reduce DSO, offer
them a 5% discount if they pay within the next week.”

© DPO Extension Opportunity: “Supplier Y has delivered on time for the past 12 months.
Consider negotiating an extended payment term to optimize cash flow.”

O Inventory Optimization Suggestion: “Your DIO is higher than industry standards. Con-

sider launching a clearance sale to reduce stock and release cash.”

These real-time insights help businesses stay agile and proactive, ensuring the Cash Conver-
sion Cycle is optimized at every stage, from accounts receivable to inventory management and

accounts payable.

X The Future of Al in CCC Optimization

As Al technology evolves, the possibilities for Cash Conversion Cycle optimization will expand
even further. Future capabilities may include:
O Predictive Cash Flow Management: Al will forecast cash flow disruptions caused by
external factors (e.g., economic downturns or supply chain issues), allowing businesses to
take action before they occur.
O Automated Vendor Negotiations: Al could negotiate vendor terms automatically
based on real-time cash flow and business performance, ensuring your DPO is optimized
at all times.
O Hyper-Personalized AR & AP Strategies: Al will enable businesses to create person-
alized payment strategies for each customer and vendor, optimizing DSO and DPO for in-

dividual relationships.

One of the smartest things you can do for your business is to bring Al into your Cash Conversion

Cycle strategy.

As real-time, data-driven decision making becomes the norm, Al will help you move faster, op-
erate smoothly, and free up cash when it counts. From automating routine processes to flagging
potential risks and surfacing actionable insights, you'll be able to speed up cash flow, cut down

on working capital needs, and ensure long-lasting financial win.
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CONCLUSION

Cash flow is something that business managers often feel that they
don’t have full control of or that it is hard to see all the cash bot-
tlenecks throughout the organization. The Cash Conversion Cycle
thoughtfully implemented and driven by real-time data is an anti-

dote to this, offering deep insights into the flow of cash and revealing

opportunities for action that speed up the flow of cash.
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