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Future-ready retailing is « 2P ——am

There has never been a tougher time to be in business...
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New ideas are changing While data is everywhere, Customer experience is
the face of retail insight can be elusive more vital than ever

Today, more than 50% of

69% of CEOs are pursuing ~ 75% of organizations lack 2 1T
organizations are

opportunities for novel, the skills and technology redirecting their
nontraditional forms of to use their data to gain e
growth an edge on competitors experience

See how Adobe Campaignh with Microsoft Dynamics
can differentiate your business
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