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InMobi is one of the largest Media Monetization networks globally
Live ~1.5Bn active unique users

•Established in 2007

•India's first start-up Unicorn
•23 offices Globally with approx. 1200+ employees.

•Key Investors:

•Softbank (2011) Sherpalo, KPC, UC-RNT Fund.
•Google took strategic equity in December 2020

Key telco & OEM 
Implementations

MEA



Co-built & Co-sold with

ETISALAT

Massively simplified operations ‘without’ margin leakages





Scale of the Products
340 Mn +
Lifetime Users



Building blocks for InMobi Telco Strategy

InMobi comes with deep understanding of Telco landscape and so serves best as the one stop shop for accelerating business 
growth for Telcos. InMobi has a laser sharp definition of how to cater to Telco challenges through three strategic levers of Success: 
Elevate, Scale, Monetize.

Elevate Customer Experience Scale Business Growth Monetize Smart

InMobi Strategy

One Stop Shop for Accelerating Business Growth (with stunning customer experience)

Telco Objective

Head of Customer Experience Chief Marketing Officer, VAS 
Teams

VAS Teams, Commercial 
Teams



Smart folders & 
contextual discovery of 
relevant apps

Smart folders & contextual 
discovery



dynamic folders, allows re-engagement

Dynamic folders

A dynamic folder also allows the users 
to discover various content bits / 
offerings from apps within the folder. 

Through API integrations with various 
App providers, we can drive high intent 
clicks within the App and thus provide a 
surface area for the App owners to 
drive high intention clicks even before 
the user has opened the app but has 
shown intent to open the Shopping 
folder in this case. 



Smart Folders & Contextual discovery .. 
Dynamic

Personalized

Data Intelligent

Native

Consented

Explore & Unlock new content
More Choices > More Engagement

Customize your device
Native & Friendly > Higher Retention

Single Touch Experiences
Every Click > More Monetization

Time To Launch (6-8 Weeks)$0.20+ ARPDAU Live with Boost



+2 Screen



Unified O&O Experience

Weather

Rewards / Commerce

Gaming / Lifestyle

News / OTT

Micro 
Interactions
Commerce 
widgets along 
with Bill/Plan 
Details, Deals, 
Entertainment
s, News, 
Weather etc.

+2 Screen



+2 Screen Widget 
Navigation

3. Deals & Coupons

Device back button or back icon should take to +1 Screen for sticky experience

1. Account
(Billing, Usage & Plans)

2. Weather



Weather

InMobi Telco Suite

+2 & Deep link into Apps Casual gaming Coupons / DealsNews

2 4 531



Content Personalization

Mega Widget Settings
To Follow / Unfollow topics



Push Notifications



Integrated Search

Integrated search = on device 
search + faceted search 



Integrated Search  Drive Personalized search experience

Native Organization

Ease of Navigation

Personalization

Search Relevance

Consented

Explore & Unlock new content
More Choices > More Engagement

Customize your device app tray
Native & Friendly > Higher Retention

Frictionless Experience
More sessions > More Monetization

Time To Launch (~12 Weeks)$0.40 ARPDAU Live with US MVNO



InMobi Integrated Search : Native to App Tray & drives better discovery

ü Familiar to user -
Enables fast 

navigation without 
information overload

ü Doesn’t introduce 
friction to today’s 
common use (app 
navigation)

ü Affords much 
greater breadth 
when user submits 
search to find most 
relevant 
category, app, and 
listing

ü Heavily indexed on 
deeplink results –
Adds navigation 
costs to user 
engagement

ü Appears non-native 
to app tray UI –
Requires context 
switch as users 
navigate across 
search & app tray 
usage

VS

InMobi Experience

Real-Time Submitted

Competition



Category Deep-links: Meal 
& Food Type

Utility Deep-links: Delivery 
Pref. & Store Location

ü Full keyword 
submission results will 
have up to 4 
app shortcuts (based on 
relevance)

ü We can light up a  
dedicated module to 
surface shortcuts 
(deep-links)

App deep links on real time search 



Browser Home page



Default Browser

Home page

Nadal reached the quarter final of the
tournament

InMobi monetizes the default screen 
in the native browser (OEM Browser or 
Chrome browser).

The consumer value propositions 
involves a mix of Quick access links 
and News & Entertainment stories 
which have mass appeal.

We monetize this reach for a Telco 
and cut them a check.


