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Your Personal Data Assistant
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Accounts Detail by Owner
Owner Account Forecast ($) Total ($) Product ($) Parts ($) Support ($) Maintenance ($)
Alexis Collins Cras Dictum $96K $480K $480K 0 0 0
Mollis Vitae $50K $500K $500K [ 0 0
Ali Freeman Accumsan Sed $120K $600K $500K 0 0 $100K
Pede Pracsent $397K $2m SIM 0 $400K $275K
Tristique Aliquet $98K $488K $400K 0 0 $88K
Amaya Conley AFeugiat $75K $2M $600K $90K $450K $390K
Morbi Metus $90K $900K $600K $180K o $120K
Nulla Donec $73K $725K $500K S$100K $25K $100K
° 40f9

(+) askdata



. . askdata
Human/Data interaction tomorrow &

By 2020, 50% of analytical queries will be generated via
search, NLP or voice, or will be automatically generated.

Source - Gartner: Augmented Analytics Is the Future of Data and Analytics, 31 October 2018
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ASKDATA

Access to data in natural language, through Al

Zero lock-in: AskData can be connected with any dataset and
provides a broad set of APlIs for the front-end interoperability
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SMART-AGENT

Users can interact
with data just asking
questions.

Askdata transforms
the question into the
proper technical
query.

If different dataset
contain similar
business information
Askdata will predict
the right measure to
show.

Proactive

Hi John, how can | help
Eﬂ you?

m Hereafter
@ Large Expenses

November 2017
740.456,00 €

3 100% (wm):

e

On Demand

How much did my team
spend?

@ Large Expense
October 2017 <—)

653.326,00 €
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SMART-FEED

SmartFeed is a
proactive Feed of
cards similar to
Facebook NewsFeed.

Users have to open
the app and find all
the information in an
AI driven stream of
contents.

The platform predicts
the interest of the
contents according to
users’ preferences
and behaviour.

Proactive
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On Demand

J 2 New Cards

@ Company Report

January 2016 - December 2016

Revenue
+ 645.740,00 €

7% of revenues this year.

O3

G Company Expenses

January 2017 - November 2017

gy, ® Salaries

Change Period

Costs
-512.260,00 €

+4% of costs this year

A

Show All

Change Period

43%
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HOW IT WORKS: CHANNELS

Whatever channel

* O © - B O

Apps Slack Skype Messenger Line Telegram

+
Voice recognition integration
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Askdata/Microsoft reference archtecture

Cognitive
Services
Data Orchestration Service
W ' 1 ' 1 .
L Analytics | Entities | Contents Identity
A\ Azure ' ' ' ' + &,

Gateway

Other

Channels < >

Bot Framework
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