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Kantar is the world’s leading marketing data and analytics business and an indispensable brand partner Kim.Donkersley@Kantar.com

to the world’s top companies. We combine the most meaningful attitudinal and behavioural data with
deep expertise and advanced analytics to uncover how people think and act. We help clients understand
what has happened and why and how to shape the marketing strategies that shape their future. www.kantar.com
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