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Maya is your all-in-one business intelligence solution built on
Power BI, designed to meet the diverse needs of your

organization.

Whether you're a marketing exec seeking customizable reports,
a business user tracking core KPIs, a Bl engineer that can build
on a data mode|, or a data engineer who can expand on our

data warehouse and Maya AP, Maya has got you covered.
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Maya has got you covered with:

Y]

/// —
a dead simple setup that requires zero a unified database to gather all your fully-automated and customizable
tech skills or infrastructure building - we data, including non-digital sources, reports on your Microsoft Power Bl
take care of the tech heavy lifting in one place tenant, about Analytics, Apps,

Attribution, Competition, SEM, SEO,
Speed and any other analysis you may
need
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With our latest update, Maya now brings its powerful features directly to your Power Bl tenant, offering:

Automated Reports: Seamlessly integrate our pre-made, fully automated reports into your existing setup, all
customizable to your unique business needs.

Improved Performance: Ensure uninterrupted daily data refreshes by eliminating dependencies on external
resources.

Enhanced Security & Accessibility: Efficient row-level security allows you to distribute data while protecting
sensitive information within your organization.

Alerting & Tracking Functionality: Stay ahead with improved alert tracking. Set up Power Bl alerts for important
data changes and monitor your KPIs closely.

Advanced Data Analysis: By integrating with your other backend data, Maya enables a comprehensive
understanding of your organization's performance. Combine marketing and operational insights for a holistic
view of your business.
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sources | available integrations

s
A u @ 0 ﬂ' Google l HUbSF%t mﬂm

Analytics 4 ‘
Google Analytics
s SOON . ] )
'q b Quora ’ G m 'p'['pedme salesforce
Google P|8Y Google Search Console

> Fixed schema (we know exactly what measures

aya you need) with no code or manual effort required

> Multi-account implementation
> +10 available Sources, plus custom integrations
+ Connect |

upon request
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Analytics

maya

rces | connect your data effortlessly

= inet » O Reset
o maya | mayainsights-demo
-Bounce Rate & -Sessions by Channel
@ (other)
?ﬁ:g;’ . @ branded paid search
it ®direct
50.00 % 400,000
113,089 @ display
®email
generic paid search
41208 200'0000 organic search
paid search
0.00% 0 social
Jun 2022 Jul 2022 Aug 2022 Sep 2022 Oct 2022
Month v
Set Chart Bars Set Chart Lines Set Conversions
I -Sessions v I I -Bounce Rate e l All
plot by:
[ Time ‘ Channel [ Campaign Cluster 1 I Campaign Cluster 2 |Landing Page Cluster Country ’ Device
> Channel Sessions Pages with  Conversions Bounce Rate Transactions Transaction A
Sessions Revenue
-
=] generic paid search 676,249 1,190 106,858 82% 435 155,202
[z organic search 499,355 6,349 129,085 64% 1,523 1,680,470
[ direct 466,295 5,303 198,348 43% 2,129 1,994,565
= (other) 126,068 3,476 74,570 35% 1,901 2,037,478
[z display 97,141 175 16,794 75% 5 7,484
= branded paid search 77,701 1.430 44,009 37% 377 372,871
= referral 25,793 999 11,169 37% 173 193,185
[z social 22,741 195 1,845 7% 1 1,053
Total 2,004,628 14,380 585,471 63% 6,545 6,442,613

Filter Info

Attribution Channel
Select all
(other)
branded paid search
direct
display
email
generic paid search
organic search
paid search
referral
social

Campaign Cluster 1
Select all
1. Reach
2. Remarketing

LP Cluster 1
Select all
01. Home
02. Home Related
03. App
04. Blog

05. Integration oauth
07. Account & Payment ...

Other

»

Attribution Source
Select all
(direct)
0O.discoverapp.com
100credit
162.159.134.42:6080
172.18.163.66:8080
192.168.8.1
47.112.98.200:8100

6283¢52d-c13f-469d-a9...

64.227.184.24:8888
65.108.144.228

Campaign Cluster 2
Select all
D1. All Vistors
D2. Qutreach audiences
D3. Outreach companies
D4, Qutreach Interests
S0.Brand
S1.Competitors
$2. High Intent buy
S4.Broader Market
S5. Substitute Service
6. Exploratory

LP Cluster 2
Select all
01. Dashboards
02. Setup
Other

. »
¥ Filters

Filters on this page

Date v
20/06/2022 - 15/12/2022
Campaign v
is (All)

Landing Page v
is (All)

Attribution Medium N
is (All)

Country v
is (All)

Device 54
is (All)

Is Organic v
is (All)

Attribution Source X7
is (All)

Attribution Service N
is (All)
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clustering | apply your business rules

= mc'lya Campaigns demo ~ ©®
= Setup B You are on free trial. Please enter your payment details to avoid account deactivation when trial period ends.
=
«
&g Sources é
<> Clusters

~» Competitors

(@ PageSpeed + Add Rule

Manual Expenses

@

B Biling

So Administration

Data Load

&

08 Reports >

Save
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clustering | apply your business rules

Set Bars Set Lines Set Conversions Primary Filter

Cost v CcPC v All v Ad Group Type

Cregte meC]r]iﬂC]fUI Se(]mer]ts for: Cost and CPC by Month and Ad Group Type Tl Tl

o Campaigns

100,000 €

o Landing pages

Cost

o Conversions 50000 €

o Budget

0€

Jan 2023 Feb 2023 Mar 2023 Apr 2023 May 2023 Jun 2023 Jul 2023

o Keywords Month

O Q u e ri e S Set Matrix Dimensions

Multiple selections b
. Campaign Cluster 1 gmpressions IClicks ICTR ICost ICPC  !Conversions  !CPA ICVR
A n d u s e t h e m I n yo u r re po rts = @ 1.Reach 8,246,050 624,983 7.6% 451,486€ 0.72¢€ 167,826 2.7€ 26.85%
S6. Exploratory 4,880,620 373,971 77% 143325€ 038¢€ 83375 17€ 2229%
S4.Broader Market 1618417 94,309 5.8% 94704€ 100€ 19,129 50€ 20.28%
S1.Competitors 842,647 65,031 77% 30855€ 047€ 11,153 28€ 17.15%
S2. High Intent buy 559,951 41656  74% 149799€ 360€ 19494 77¢€ 46.80%
S5. Substitute Service 231,962 10144 44% 27450€ 271€ 3322 83€ 3275%
S0.Brand 112,453 39,872 355% 5353€ 0.13€ 31353 02€ 78.63%
© 2. Remarketing 95,039 34,485 36.3% 15470€ 045¢€ 27,318 0.6 € 79.22%

S0.Brand 95,039 34485 36.3% 15470 € 045¢€ 27318 0.6€ 79.22%
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competition | stay on top

Set up your Competition Report in two simple steps
to stay ahead of the game: Country

Maya
A (L LT J X IV Y o1V 41{9%: Specify if you want

:} beae2194-95dd-4d62-b526-82fabdag841c3 Vv
to analyze paid or organic queries, as well as the  searontem cluster (aavancea)
Configure the set of search terms that will be analyzed. You can choose a column and value defined in the “Clus

COUﬂtI’y tO I’Uﬂ the OﬂCﬂYSIS Leave this to the default value if you do not know what to set.

L I R Xl g [V -1; Choose the query .

. . o Basic - 1 13. Marketing + Dashboard v
cluster for analysis against your competition on
Google's Search Engine Results Page (SERP).

United States v

From these search terms, we will analyze top 300 by cost. Contact us if you need to change the following optiol

Once done, Maya will handle the rest, crawling Cost v 300 v
results once a month and compiling them into one
report for your insight.
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PageSpeed | which pages to analyze

Choose the specific pages you want to include in the
PageSpeed report for analysis of speed and overall
performance.

As a best practice, it's advisable to select one
representative page for each template used on your
website. Remember, there's no need to include every
single page!

PageSpeed Links

Select which pages of your website should be analyzed for performance metrics.

url
https://www.mayainsights.com/

url
https://www.mayainsights.com/blog/

url
https://www.mayainsights.com/blog/maya-power-bi-app/

url
https://www.mayainsights.com/bi-engineer/

url
https://www.mayainsights.com/pricing/
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performance report | overview

Introducing the Maya Performance Report, a dynamic
powerhouse of insights on Power Bl. Unleash the full
spectrum of your marketing data, merging key
information from your website analytics, SEO & SEM
campaigns, and comprehensive marketing cost
analysis.

This ready-to-go report is your commmand center for
data exploration, facilitating deep dives into any level
of detail. Unearth patterns, spotlight trends, and keep a
firm grip on your pivotal KPIs.

With its customizable, unified dashboard, the Maya
Performance Report transforms data into an
extraordinary journey of discovery and strategic
decision-making.




performance report | spend

Set Bars Set Lines Set Conversions

v v

Cost and CPC by Month and Campaign Type

300,000.00
1€
1€
200,000.00
%
o 0€
100,000.00
0€
i 1 R R B IW
Jul 2022 Jan 2023 Mar 2023 May 2023 Jul 2023
Month
Set Matrix Dimensions
Campaign Type Cost  !Conversions iClicks  !mpressions ICPA  ICPM  ICPC
-
= textad 20,010 € 14,730 8412 43,697,132 14€ 046 238€
[ video 34,677 € 616 73263 19424212 563 € 179 047¢€
[ sponsored_inmails 73493 € 273,098 125,104 147,698 03 € 49759 059¢€
[ search & content 249,563 € 1,369 77460 4954714 1823 € 5037 3.22¢€
@ display 296332 €  3,196965 2,988,049 144926979 0.1€ 204 0.10¢€
[ sponsored_updates 399,185 € 26,524 58736 16255083 150€ 2456 6.80¢€
[ search 1,050,996 € 26038 846,731 12758484 404€ 8238 124€
Total 2,124,256 € 3,539,340 4,177,755 242,164,302 0.6 € 877 051¢€

Primary Filter

r

F

1e
I e

8

ICTR ICVR
00% 175.11%
0.4% 0.84%
84.7% 218.30%
1.6% 1.77%
2.1% 106.99%
04%  45.16%
6.6% 3.08%
1.7% 84.72%

Secondary Filter

Service

Select all
bing_ads
facebook_ads
google_ads
linkedin_ads
quora_ads

maya

Collect all of your marketing
costs in a single unified view,
including data from digital
and physical channels. With
Maya'’s Spend Report, you can
track expenses easily,
optimize your marketing
efforts, and make informed
decisions about budget
allocation.
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performance report | analytics

Set Bars

Analytics Sessions

600,000
a

S 400,000
g

3

9

-

=

3

2

< 200000 | 641590

Jan 2023

Set Matrix Dimensions

Multiple selections

Attribution Channel Grouping

(other)

branded paid search
direct

display

email

& generic paid search
organic search
paid search

referral

social

Total

Set Lines

v Analytics Bounce Rate

Set Conversions

v All

Analytics Sessions and Analytics Bounce Rate by Month and Attribution Channel Grouping

212936.0 2734340

178.439.0

Feb 2023 Mar 2023 Apr 2023

Month

Sessions  Pages with Sessions  Conversions

211,551 5087 138967
120,008 2,134 86,950
707,795 7552 384,264
246,518 265 48,947
861 29 276
1,058,307 1,553 234,634
790,321 8,628 236,665
19,347 145 5,529
39,385 1,261 19,677
57,524 275 3,956
3,251,617 20,267 1,159,865

180.125.0

131.979.0

May 2023

Jun 2023

Jul 2023

Bounce Rate  Transactions Transaction Revenue = Analytics CVR

43% 7461%
38% 80.30%
46% 493%
75% 23.04%
20% 36.95%
79% 23.25%
67% 3275%
73% 30.94%
37% 58.27%
82% 7.07%
64% 11.44%

60%

40%

Analytics Bounce Rate

20%

%

Primary Filter

Attribution Channel Grouping

Secondary Filter
Campaign Cluster 1 - levell
Select all

1. Reach
2. Remarketing

v

Keep track of your website's
performance with all Google
Analytics measures and
dimensions, all in one sleek
report. Customize all your
visualizations with just a click,
and plot your progress using
different conversions,
campaigns, landing pages,
and more.



performance report | SEO

Set Bars. Set Lines Primary Filters Secondary Filter

Organic Queries Impressions and Organic Queries Weighted Avg Position by Month and Landing Page Url Path Level 3 Moyo‘s SEO Report |S the

s @ gm ultimate tool for tracking your

o - : = organic growth. With this
. report, you'll have access to
N your Google Search Console

metrics, grouped by your
defined query clusters,

P anam kb Maam  Awaom My nam  wan landing page clusters,

— country, or device. Whether

you're looking to understand

g BT Gl Ba| G| Bl  Bpa your overall performance or
s | | | V@R e want to drill down into

+ mayainsights.com 15 6 3 40.0% 5€

100

e -

Organic Queries Impressions

Organic Queries Weighted Avg Position
-

Set Matrix Dimensions

& publishers.mayainsights.co 144 94 9 65.3% 77¢€ SpeCIfIC C]reCI S, thIS report hGS
m

[ resources.mayainsights.co 33,100,699 156,544 152,152 0.5% 127,798 € yo u C ove re d

& wss.mayainsights.com 550 0 19 0.0% 0€

# www.mayainsights.com 4,391,368 100,649 29,856 23% 82,167 €

Total 37,492,776 257,293 175,608 0.7% 210,046 €



performance report | SEM

Set Bars Set Lines Set Conversions Primary Filter Secondary Filter

Cost v cpc v Al v AdGroup Type v Device Category

Cost and CPC by Month and Ad Group Type

100,000 €

Cost

50,000 €

0§.

cmmel  [Tnooel W
Jan 2023 Feb 2023 Mar 2023 Apr 2023 May 2023 Jun 2023 Jul 2023
Month
Set Matrix Dimensions
Multiple selections v
Campaign Cluster 1 limpressions  IClicks  ICTR ICost ICPC IConversions ICPA  ICVR
© 1.Reach 8,246,050 624,983 7.6% 451,486€ 0.72¢€ 167,826 27€ 26.85%
6. Exploratory 4880620 373971  7.7% 143325€ 038¢€ 83375 17€ 2229%
S4.8roader Market 1618417 94309  58%  94704€ 1.00€ 19129 50€ 20.28%
S1.Competitors. 842647 65031 7.7%  30855€ 047€ 11,153 28€ 17.15%
2. High Intent buy 559,951 41656  74% 149799 € 360€ 19494 77€ 4680%
S5. Substitute Service 231962 10,144 44%  27450€ 271€ 3322 83€ 3275%
S0.8rand 112453 39872 355% 5353€ 0.13€ 31353 02€ 7863%
© 2. Remarketing 95,039 34,485 363% 15470€ 045¢€ 27,318 06€ 79.22%
S0.8rand 95039 34485 363%  15470€ 045€ 27318 06€ 7922%

Total 8,341,089 659,468 7.9% 466,956 € 0.71 € 195,144 24 € 29.59%

maya

Maya's SEM Report report
integrates all relevant metrics
to provide a thorough
understanding of your
performance, based on time,
campaign, landing pages,
queries, and more to get a
detailed analysis of your
results. Additionally, the report
allows you to drill down as
deep as necessary to fully
understand your analysis and
identify areas for
improvement.
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other out-of-the-box reports | apps

08 Reports

@ Apps
Google Play Installs

Google Play Reviews

Apps (Demo) / Google Play Installs
maya | mayainsights-demo

Device
60,000 @ (Blank)
®al

15,000
® ace france

40,000 ®acer
10,0009 airty
alldocube

5,000 ®allview

£ Reset

Filter Info

Package Name
Select all
gr.mayainsights.commercialandroid

droid.stage

Device Category, Brand, Marketing Name
Select all

hea mobile

tablet

tv

<<

>

— aoyodkg
archos
0 ——— 0
Jul 2022 Aug 2022 Sep 2022 Oct 2022 Nov 2022 Dec 2022
Month v
Set Chart Bars. Set Chart Lines
Install Events v ] | Active Device Installs v
plot by:
Time Device Language Country Carrier App Version OS Version
AU B -
Device Install Update Uninstall Daily User Daily User  Active Device
Events Events Events Installs Uninstalls Installs
-

= mobile 83,910 336,251 69,075 59,354 66,739 56,267
= samsung 24,712 80,972 19,057 17,883 18,472 17,389
galaxy a52s 59 2348 6874 1464 1,547 1,400 1722
galaxy a12 1,630 4,941 1,284 1,287 1.235 1,056
galaxy a32 59 1,299 3935 996 965 989 907
galaxy a20e 752 3431 712 604 702 543
galaxy a70 447 3117 356 356 360 454
galaxy a22 59 1,483 2,855 1,020 1,107 977 687
Total 86,799 349,453 71,413 61,497 68,961 58,713

Be on top of your app's
performance with Maya's
App’s report. By extracting
Installs-related and
Reviews-related metrics from
the Google Play Console
dataset, the report presents
all necessary measures in a
clear, organized format to
help you effectively analyze
your app's insights
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out-of-the-box reports | attribution

= maya

I Setup >
95 Reports >
] Attribution v

Attribution Overview

Conversions

Attribution Metrics Growth

Attribution (Demo) / Attribution Overview

- geon +) Reset il
maya | mayainsights-demo 0] Filter Info
. . . partner network
-Adjust Cost per Conversion & -Adjust Cost by Network S i Sy
©08032022 - sarakosti adwords 08032022 - sarakosti
. 100,000.00 apple 19012022 reminder welc...
L 19012022 reminder welcome10 (4th, p... facebook -
google apple search ads

@ affiliate network - linkwise

oooale oroanic search
®apple search ads

s000000 © Wareness campaigns Campaign Cluster 1 Campaign Cluster 2
S 2 Select all Select all
®facebook installs @lank) @lank)
®facebook messenger installs 1. Reach A1. App installs
2. Remarketing A2. App Conversions
®flyers A3. App Remarketing
€ /07.E RO A0 € 0.00 google ads (unknown) BoNvsioE .
Nov2021 Dec2021 Jan2022 Feb2022 Mar2022 Apr2022 May2022 Jun 2022 D2. Outreach audiences
Month - D3. Outreach companies
D4. Outreach Interests
Set Chart Bars Set Chart Lines Set Conversions D5. Outreach Other
D6. Experiments
-Adjust Cost -Adjust Cost per Conversion All M S0.8rand
plothy: S1.Competitors
) i i $2. High Intent buy
Time network partner campaign cluster 1 campaign cluster 2 S Surlentar, Saiin
S54.Broader Market
network Adjust Cost Adjust Adjust  Adjust Cost Adjust Adjust  Adjust A Cuimpulipi Chisier 3 Cniepsign Cirsied
Conversions  Conversions by Per Clicks Impressions cPC f;'“;)a" f;'“i)a”
z ani anl
- Monthi] iCohversion Auwsilary products 0. No Conversions
google ads aci 272,866 € el s 037€ 1379199 182188360  0.20€ Basic product 1. Less than 20 Conversi...
facebook installs 105,837 € a0gel| — 027€ 122,072 25843263 0.87¢€ Compeliiros; 2:Less than}100/Cofers
Consulting Services 3. Less than 300 Conver...
/f . B
instagram installs 53888 € 233286 _ 023¢€ 45729 17844732 118¢€ e
google ads search 38,340 € 99799 _— 038 € 61,988 743,740 062 € Other
google ads ace 37,650 € 186,773 e 020€ 118,768 22921272 032¢€
google ads video 9879 € 1 o 9879.00€ 10,409 3282597  095¢€
off-facebook installs 6,049 € 25205 024¢€ 13,051 2727079 0d6€
google ads display 5530 € 23] 24043 € 120,105 9065986  0.05¢€

Total 535,766 € 4,502,380 0.12€ 2,231,773 294,984,772 0.24 €

Maya's Attribution Report
offers a thorough
understanding of your
performance, including key
metrics from
attribution-based platforms,
like Adjust, and Growth and
KPI metric calculations. Use
this powerful tool to optimize
your performance and gain
valuable insights.



out-of-the-box reports |

= maya
3= Setup >
88 Reports >

[ Competition v

Main Competitive Lanscape

SEO Landscape

view queries by:

Query

%Share of SEO in Clicks by Crawl Landing Page Domain Base

Cluster 1

Cl

Query Cluster 1 Crawled Queries Cost  %Crawled Queries Cost

01. Brand

02. Competitors

04. Data Sources

05. DWH

06. Visualization Tools

2 O7.ETL
<1 10. Marketing ETL

1. Marketing DataWarehouse
Total

6,021 €
11,794 €
476 €
77,081 €
156 €
2514¢€
25612 €
1,887 €
134,478 €

64%
65%
26%
649%
16%
24%
60%
62%
56 %

Competition (Demo) / Main Competitive Lanscape

et Fllter Info

Crawl month

p— Select all
segmentstream April 2021
May 2021
June 2021
July 2021
August 2021
September 2021
October 2021
Language
‘ Al
Country
‘ Al
uster 2 Crawl Landing Page Domain Base  %Share of SEO in Clicks ~ %Share of SEO in Value »
Y I 5 fivetran 22.92% 67.02%
Crawled Queries # 5 adverity 14.02% 239%
= funnel 5.29% 095%
T wikipedia 463% 1.02%
. agencyanalytics 420% 0.64%
Tt segmentstream 414% 325%
- 5 supermetrics 3.76% 167%
s 5 databox 346% 449%
7 datawarehouse 2.69% 028%
- mayainsights 241% 1.05%
3 etl 1.84% 0.16%
3,515
> youtube 1.80% 674%

Total 100.00% 100.00% *
< >

el 4.substitute integration d.

maya

competition

Maya's Competition Report

s o provides a valuable resource
for tracking the ranking of

none

your competitors on a set of

e specific search terms. The
o report is updated monthly to
semmmesad - @NSUre that you have access
to the most current
information available. Utilize

this tool to stay informed on

your competitors'

performance and identify

opportunities for

improvement.

6.marketina etl
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out-of-the-box reports | speed

= maya

I Setup >
98 Maya Reports >
89 Custom Reports >
) Speed v

01. Lighthouse - Lab Data

01b. Lighthouse - Lab Data
Audit Type

02. PageSpeed - User Data
28 days

03. Analytics Speed - User
Real Time Data

Speed (Demo) / 01. Lighthouse - Lab Data

Speed Performance MS - Lab Data

600

Speed
Performance

100 %
96 %
68 %

04 Sep 18 Sep 02 Oct
Date
Time in MS 2
Audit Scores
strategy Speed Speed Metric
Performance Performance
Latest
-

[ desktop 76 % 67% cumulative-layout-shift
resources.mayainsights.com 98 % 99% first-contentful-paint
www.mayainsights.com 53 % 35% interactive

Total 76 % 67% largest-contentful-

paint
speed-index
total-blocking-time

72%

3%
74%

16 Oct
Time in MS
Speed Speed
Performance  Weight
Latest
100% 15%
95% 10%
63% 10%
58% 25%
49% 10%
57% 30%

sights Lab MS

400

200

Selector PageSpeed In:

Speed
MS

0
723
2,941
1,650

3,518
193

demo

Filter Info

Domain
[ Select
[ resources.mayainsights.com
] www.mayainsights.com

Landing Page Cluster 1
[ Selectall

[J 01. Home

[ Other

Landing Page Cluster 3
[ Selectall
[ Other

Device
@ desktop
O mobile

Landing Page Cluster 2
[ Select all
[ Other

Landing Page
] Select all
o/

s A A @

[] /marketing-etl/how-to-writ...

Utilizing data from three
reliable sources - Google
Lighthouse Lab Data, Google
Chrome UX Report (CruX),
and Google Analytics Site
Speed - Maya’s Speed Report
provides a full overview of
your website's performance.
With a range of metrics at
your fingertips, you'll be able
to identify opportunities for
improvement and take action
to ensure that your website is
fast and responsive.
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Maya database access & API

Google Cloud 2e bi-analytics v Q Search Products, resources, docs (/)

. @ Explorer +ADDDATA I . -
Maya provides seamless access C Reiiaibiall
to a Google BigQuery database R — ©| B keywordsn  Qover~  tsuse  @oory  Elswarsior  WOEEE i EXPORT -
. ope Viewing all resources. Show starred resources SCHEMA
and API, enabling users to utilize o — el
¥ E e Row keyword_x_id keyword_id keyword_name keyword_match_type keyword_service
H = » pri_181_db W i 4 4 7 ¥ , keyword_s
a dvq n ced data ana Iys IS dn d g "» o g 1 | 212786676.. 448283411402 ) mayainsights datawarehouse i exact i google_ads
. . . ® v [ piis2.d : 2 89794655.. 448283411402 mayainsights datawarehouse exact
google_ads
machine learnin g techni ques, as - B _calendarn Yt} 3 501608957. 934720463455 +fivetran +datawarehouse +alt.  broad google_ads
. . . B _accounts_n i 4 -245764676... 319274309488 insi
well as extend their existing data : e - i
> B _ads_n P 5 -507111620... 319980890561 mayainsights exact google_ads
.
i nfr astructure. B _analytics_attribu... ¥ $ 6  -208773648. 319274309488 mayainsights exact google_ads
. 3 i - B _campaigns_n % i 7 780476280... 263290973749 fivetran datawarehouse 360 exact google_ads
Th | S poWe rfu | p I tho rm i S GVG | IO b I e aQ B _conversions_n - 8  -558339890.. 263290973749 fivetran datawarehouse 360 exact google_ads
S X :
. 3 9 -416436342 .. 304836732843 +dashboard +nps broad google_ads
to all stakeholders, allowing for i -
’ . 10 -311690667... 59703668566 +nps +dashboard broad google_ads
B _crawin i .
. .ope ope n 209676097... 385135621198 pay for datawarehouse design phrase le_ad:
ata accessibility and th i ; : o
y eda bl l Ity L B _devicesn i 12 -547675578. = 325798867195 data collection datawarehouse exact google_ads
tO mo ke |nf0rmed, d(]t(] _ d riven !i! E _domain_name.n ¥r 13 -127431973.. 824221218450 +spread +datawarehouse broad google_ads
o [ _external_domain... Y¥ 14 -599433673.. 662083123107 purchase datawarehouse design  exact google_ads
d eC I S | O n S . E B _keywords_n W 3 15 -668739816.. 450455380490 buy datawarehouse supermetri... exact google_ads
@ & _landing_pages_n ¢ 16 -531066573... 381385038147 datawarehouse design exact google_ads
B _languages.n pe 5 17 307343464 841225352634 +stitchdata +mechanical +turk ... broad google_ads
. 18 -386443035... 538244296504 k bl
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product news | manual uploads

Upload guide
1. The file should have a .csv file extension
2. The file should contain 4 columns: data account_id campaign_id conversion_name

3. Download this example csv file & for reference

Manual Uploads

o,

Manual Queries Manual Ads Manual Conversions

+ Connect + Connect + Connect

A

Maya's new Manual Uploads feature
enables you to seamlessly integrate
your offline metrics with your Maya
data through the quick and simple
process of uploading CSV files. The
feature allows you to upload Manual
Queries, Ads, Conversions, and
Expenses, giving you a comprehensive
view of your data.

Manual Orders

+ Connect

Simply choose the type of data you
want to upload and follow the prompts
to complete the process. With the
convenience of Manual Uploads, you
will have access to all the information
you need to make informed decisions
about your business.

Manual Users Manual Expenses

=+ Connect + Connect
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product news | new setup Ul
v/ easier navigation: it's simpler for users to find

= Setu
and access the features and tools they need )
o8 Sources
v improved performance: the new Ul is
optimized for faster load times, making it a %3 Clustets
smoother and more enjoyable experience for o Gormpatiiors
users
demo ~ ®
o . . 7 - S (@ PageSpeed
v streamlined workflows: it's easier for users to Account Sa ‘
complete tasks, streamlining workflows and ' Documentation | & Manual Expenses
increasing productivit ‘ ‘
gp y | Legal > | 8 Billing
v reduced errors and confusion: the improved Logout 5 ‘
navigation helps reduce the risk of mistakes i (EMIRSHEECH
and confusion, improving the accuracy and &+ Data Load
reliability of the platform \

COPY WORD GROUPS IN BULK

v more visually appealing design: modern and
sleek design that enhances the overall
CIeSthetiC Of the plqtform face book X faceb x facebook X facebuck X facebddk x fb x feccbok X fejzbuk X

(QACEUTIOUK X  QOYEBOOK X (PEIGUTIOUK X

Included [m]
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product news | Maya Power Bl App

m Microsoft ’

ome Apps The Maya App will soon be available on the

© Microsoft Power Bl App Marketplace!

e Apps are colll This Kowerful tool allows you to seamlessly connect
P and analyze all of your marketing data, providing
S — instant access to a mini version of the Spend

na

? The BIM Ana Report'
= With this feature, you can easily track and monitor

your most important metrics in real-time.

1O

Check out more here.

Metrics

[

Apps



https://www.youtube.com/watch?v=GzcLXem6Ifg&list=PLWvwdAW6SXXm95AcOB2GhLuXomHwD_4XM
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support | full Bl support

Empower your business with our full-spectrum Power Bl support.

We specialize in providing comprehensive guidance for Power B,
starting from the initial setup to configuration and data modeling.

Our aim is to enable you to leverage Power BI to its fullest potential, even // //
without a dedicated Bl department. Our offering includes:

e Power Bl Mastery: We take the lead in navigating Power Bl's

complexities, delivering a tailored solution that perfectly fits your

business requirements.

e Real-Time Insights: We ensure you have continuous access to

accurate, timely data - a crucial factor in today's dynamic

business environment.
e Customized Reports: Along with our Bl support, we provide
customized reports reflecting your unique KPIs and metrics, to fuel

your data-driven decisions.



support | platform support

technical
assistance

dedicated account
manager

documentation and
guides

daily technical assistance
troubleshooting

regular system updates and maintenance
on-demand custom requests

personalized onboarding & training
dedicated Slack communication channel for quick queries

regularly updated FAQs and troubleshooting guides
video tutorials on various platform features
regular updates on system changes or new features

maya
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consulting | overview

Our team now offers consulting sessions specifically
designed for high-performing marketing teams. As
part of these sessions, we will provide a Digital
Marketing Measurement Plan, a detailed document
that outlines the important metrics for your company,
how to track them, and a prioritized list of actions and
improvements to help optimize your budget

distribution and channel performance.

The value of these consulting sessions lies in the
expert guidance and tailored plan they provide,

giving your team the tools and knowledge they need

to drive growth and maximize their marketing

efforts alongside the Maya platform.
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consulting | Measurement Plan

l identify the business objectives upfront and set the

broadest parameters for the work we are doing A Digital Marketing Measurement Plan is a structured
process that helps businesses identify and track key
performance indicators (KPIs) to achieve their goals. The
process involves five key steps and focuses on three key
areas of marketing: acquisition, behavior, and outcomes,
to help your business prioritize their efforts, optimize the

2 identify crisp goals for each business objective

3  vwite downthe key performance indicators customer experience, and track the value delivered to the
bottom line.
a set the parameters for success upfront by identifying Whether you are looking to increase website traffic, drive

targets for each KPI

conversions, or improve brand perception, a Digital
Marketing Measurement Plan can help you document

5 identify the segments of people / behavior / outcomes your efforts and achieve your goals.
that we'll analyze, to understand why we succeed or failed
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consulting | sessions planning

“1 2 3 4 5 6 7/ 8 9 10 11 12 »
s o b o e T e e T o e o
> identify KPIs > assess performance

> design the Plan > set next steps

> revamp clustering

> track performance and optimize per channel
> design with team custom Maya reports

> set prioritized backlog of improvements

12 sessions | 6 months



THANK YOU!
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