
Retail Analytics Solution 

Retail Data Analytics on Microsoft Fabric 

Retail Challenges and the Need for Unified Data Analytics 

Retailers face challenges in managing fragmented data across products, stores, marketing campaigns, and 

profitability metrics. Disconnected systems limit visibility into key performance areas, hindering strategic 

decision-making and operational efficiency. 

Proposed Solution: Retail Data Analytics on Microsoft Fabric 

NeoStats' Retail Data Analytics Solution offers a reusable data model powered by Microsoft Fabric pipelines, 

enabling seamless data integration, transformation, and reporting. This solution centralizes retail data into a 

unified platform, providing actionable insights through Power BI dashboards for improved operational 

efficiency and growth. 

Key Features of the Retail Data Analytics Solution 

1. Reusable Data Model: 

• A pre-built, scalable data model designed for retail operations. 

• Supports product, store, and marketing analytics for comprehensive insights. 

2. Microsoft Fabric Data Pipeline: 

• Automated data processing using Medallion Architecture. 

• Organizes data into Bronze, Silver, and Gold layers for high-quality, ready-to-use datasets. 

3. Power BI Dashboards: 

• Real-time reporting on: 

o Product trends and performance. 

o Store performance metrics. 

o Marketing campaign impact and ROI. 

o Inventory management and profitability analysis. 

4. Customer-Centric Insights: 

• Analyze customer behavior and segmentation to optimize marketing strategies. 

• Enhance customer retention through data-driven decision-making. 

5. Operational and Financial Analytics: 

• Track inventory levels and align sales trends with operations. 

• Monitor profitability to drive growth and operational excellence. 

 

 



 


