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Orchestrate a-personalized workshop across all touchpaoints to strengthen relationships,
earn loyalty and adapt faster with our certified professionals

Problem

Weakness in the marketing strategies,
lack of lead generation and
management, fragmented social
channels, lack of insights and
unorganized event lifecycle. In addition
to facing difficulties to adapt on
Dynamics 365 Marketing.

Netways 2023

Target

Provide help & guidance througha 10
days workshop regarding all the
Marketing module features and
capabilities

Capabillities

A quick adoption to dynamics 365 marketing to be
able to Engage with customers in real-time,

Personalize customer experiences with Al and
Build seamless experiences through collaboration
Win customers and earn loyalty faster
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Providing the relevant propose or‘che,_' cussed solution including our support and policies

through our center of excellence
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Lead Management
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* Plan
* Entities * Execute
* Leads

* Accounts

* Events

Marketing Lists

m‘/ stomer journeys

* l|dentify the target segment

Social profiles

* Track postinsights * Create an activity that addresse
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http://www.netways.com/
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