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In today's world, customers may find themselves inundated, faced with a multitude 
of options when considering a purchase or decision. For businesses aspiring to 
expand and thrive, standing out from the multitude becomes crucial. Navigating an 
increasingly competitive landscape, you may wonder how to distinguish yourself 
amidst the competition.

PTG’s Product Recommendation System is a powerful tool to stay ahead in the 
competitive landscape by delivering personalized, data-driven recommendations 
that enhance customer satisfaction, drive sales, and propel your business towards 
sustained success. Embrace the future of retail with our innovative solutions.

The system harnesses substantial power through the collaboration of multiple AI models, working cohesively to manage inputs and 
outputs and execute tasks in a coordinated manner.

The analytics feature is built into the system, generating dash-
boards and reports with minimal effort.

The system is versatile and can be built and trained to provide 
support for various industries, including education, healthcare, 
marketing services, retail, research, and more.

Capable of integrating data from various customer touchpoints 
such as e-commerce websites, mobile apps, and email cam-
paigns.

The system is dynamic, exhibiting self-learning capabili-
ties and the ability to adapt to the constantly changing 
dynamics of the business environment.

The integration process is swift, straightforward. Requires 
no additional resources.

The system is thoughtfully crafted with security as a top 
priority, ensuring that data security remains uncompro-
mised.

Benefits

Real-time Recommendations: 
The system operates in real-time with continuous streaming data to analyze in real time as well as batch mode which can 
be enhanced with AI and ML to deliver insights that drive improved business outcomes. This proactive approach captures 
customer attention at critical moments, driving impulse purchases and improving overall customer satisfaction.

Multi-Channel Integration: 
Our recommendation engine seamlessly integrates data from various customer touchpoints such as e-commerce 
websites, mobile apps, and email campaigns. Multi-channel integration ensures a consistent and personalized experience 
across all interactions, enhancing brand loyalty and encouraging customers to explore additional offerings.

Cross-Selling and Up-Selling: 
Beyond merely suggesting similar products, our system identifies opportunities for cross-selling and up-selling. This strate-
gic approach maximizes the average transaction value by encouraging customers to explore both similar items and 
complimentary items.

Dynamic Adaptability: 
The engine continuously learns and adapts to ever changing customer preferences and market trends. This ensures that 
recommendations stay relevant and up to date.

Personalized Algorithm: 
The engine employs advanced machine learning algorithms to create personalized suggestions. It trains itself based on 
your organization’s data. It can be fine-tuned to factor in several product and consumer specific details to generate accu-
rate and timely personalized recommendations.



Description

Scalability, Efficiency and Automation: 
The engine has a scalabale architecture to handle increasing users and data volumes. Machine learning-driven insights 
are generated automatically to

Personalized: 
Helps you generate personalized recommendations based on your organization’s historical data, customer demographics 
and other business influencers which would be resource intensive and nearly impossible to generate manually.

Effortlessly manage customers from start to finish with our AI integrated innovation.

Elevate customer engagement, increase conversion rates, and drive revenue growth for your business.

Powered with multiple AI models learning and adapting continuously to ever changing customer preferences and market 
trends.

A recommendation engine, also known as a recommender, is a software system that 
uses data analysis and algorithms to suggest products or content to customers. 
Recommendation engines use machine learning, statistical modelling, and 
behavioural and predictive analytics to personalize the web experience.

PTG offers a cutting-edge, one-stop AI as a service solution designed to help 
businesses overcome these difficulties. With the help of this system, you could deploy 
personalized marketing campaigns, increased customer loyalty, utilize cross-selling 
and upselling opportunities, reduce churn rates, optimize customer engagement, 
take decisions based on data, take advantages of dynamic pricing, identify at-risk 
customers before they leave, improve customer satisfaction and gain a competitive 
advantage in your business. The system is powered by multiple AI models with built 
in Retrieval

Augmented Generation (RAG), precision algorithms, Machine Learning and Deep 
Learning Technologies.

Concerned about the technical intricacies of integrating this system with your 
existing one? No need to worry. Our system is prepared for integration with your 
preexisting systems. The integration process is swift and straightforward. No coding 
or additional resources are required on your end. We make building, testing, deploy-
ing and monitoring as simple as possible for you.

w w w . p e o p l e t e c h . c o m

James, a small-scale copper 
jewellery seller. James's copper 
jewellery business has seen 
steady growth, but he faces 
challenges in standing out in the 
market and retaining customers. 
He is seeking to upscale his 
business and drive revenue 
growth. To achieve this, he imple-
mented PTG’s Recommendation 
and Churn Prediction Engine.

By implementing a Recommen-
dation and Churn Prediction 
Engine, James elevated his 
copper jewellery business to new 
heights. The strategic use of data 
analytics helped provide him with 
a sustainable and competitive 
advantage in the highly saturated 
jewellery market.

Implementing PTG’s recommendation engine helped 
James’s business analyse customer behaviour, purchase 
history, and preferences. By leveraging machine learning 
algorithms, the system provided James’s customers with 
personalized product recommendations, increasing the 
likelihood of customers making additional purchases. By 
analysing factors such as decreased purchase frequency, 
declining engagement, or negative feedback, the system 
helped the business predict customers at risk of leaving.

The system helped him achieve increased sales, reduced 
churn, enhanced customer experience and helped James 
gain a competitive edge in the market with data driven 
decisions. The conversion rate improved, churn rate 
decreased, and customer satisfaction increased.
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