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WE ARE
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Who We Are

Platforce is a unified
cloud-based Al-featured
omnichannel solution
that supercharges field

force productivity and
drives a compliant and
engaging customer
experience.

Our Solutions: '

Customer Relationship Management (CRM)
Field Force Automation (FFA)

« Automated Workflows

Content Experience Platform (CEP)
Digital Asset Management (DAM)
Medical, Legal, and Regulatory (MLR)
Closed-Loop Marketing (CLM)
Omnichannel Engagement
Reporting (PowerBI)
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Our mission and values

Our Mission is to empower field forces with innovative,
customizable, and scalable solutions for productivity and compliant
customer engagement.

Our Values:

Customer-Centricity Living Diversity

Collaboration Enjoying

Encouraging teamwork& Participation
open communication bo Striving to create

Adaptability and
Agility

Embracing diversity in
our team and fostering
an inclusive culture
that drives innovation
and success while
enabling us to better
understand and serve our

global customers.

Prioritizing the
needs and goals of our
clients in everything we

do, ensuring

exceptional

Continuously evolving
and adapting to
changing market

conditions and customer
needs, enabling us to stay
ahead of the competition
and deliver value to our
clients.

th within our an environment
team and with our where everyone

clients, fostering participates
strong partnerships enthusiastically and

and driving success. loves what they are
doing.

customer experiences.

platforce



Company expertise

Content management
Field force effectiveness

P|atforce can Support your Multi-channel communication
. Analytics, dashboards, and reports
Company at any stage of its Closed-loop marketing

digitﬂ' tranSformatiOn Educational trainings and master classes

Sample management

Consent management

Segmentation

GPS activities tracking

e-Detailer (HTML5) development
Social message development
Questionnaire (HTML5) development
Localization and adaptation

PDF and PPTX adaptation for CLM

We share with our partners 10+ years of expertise in more

than 70 markets in digital pharma marketing and customer
relations management to provide you with efficient tools
and easy-to-use solutions to bring your company onto the
next level of digital maturity.

platforce
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KEY NUMBERS OF THE GROUP

- EY

'

W
s

© Hungar I [ Estonia

E o

Netherland erman

» y
Bosnia and N .@ i
flogegoving_ ‘f Bulgaria QUzbekistan O  Mongolia
Montenegro t(;

@ — -4y Serbia NS Azerbaijan | { g
Kosovo iy = ’ : Kuwai\ﬂ./v N , ’
2o} s t
1 LYpIUS © @y Qatar Qe
-~ Se— o Ok
\._!x

-
—_—, ﬁ 5 o uae ¥,
12 Egypt Saudi “*S ;

Clients in pharma S ——— %’ \ s g
150+ and life scIiaences e Satecer [ * ‘4“.‘:\"‘" =9 A g K
A ’ #

¥ ey
s
v/

f

i Ukraine J

1 5-|- Years of experience

.'v‘

i Philippines

|

*Q -

—_—

[ecvzior 27 Andiaie S
700-'- Qualified employees " T N

)
100-I- Agencies [

Fj plq*l‘force o - - L D CGEEEED G )



-= Employee Structure Overview

Our core team consists of dedicated employees
who are committed full-time to our projects.
These individuals bring specialized skills and a deep
understanding of our company’s mission and goals.

1
9
1

Total Dedicated Employees

Innovation & Product Development:
Leading the development and

innovation of our products and services.

Customer Success & Support:
Ensuring customer satisfaction
and providing ongoing support.

Growth & Marketing:
Driving growth through strategic
marketing initiatives and sales efforts.

|B platforce - o

In addition to our dedicated team, we have a roster of shared employees
from our group company (mother company) who are engaged on a part-
time or project basis, or as needed. These professionals provide additional
expertise and support to ensure project success.

S O

Total Shared Employees

Finance, Legal & Compliance: Handling
financial planning, legal matters, and
compliance issues.

Human Resources: Managing recruitment,
employee relations, and HR policies.

Partner Relations: Maintaining and
developing relationships with partners.

Omnichannel & Multichannel: Overseeing
and optimizing multi-channel
communication strategies.

Information Security: Ensuring the security
of our information systems.

8
5

17

DevOps & Infrastructure: Managing
development operations and IT
infrastructure.

Data & Analysis: Providing data
analytics and insights to inform
decision-making.

Product Development & Design:
Contributing to product development
and design processes.

Business Systems & Help Desk:
Supporting business systems and
providing help desk services.



== Pl|atforce
Group
Solutions

The DCF (digital content factory) provides
specialized pharma content development
with 24/7 customer support, scalable
processes, advanced analytics, and a

unified content repository, easily integrated

with existing tech stacks.

|-‘j platforce - - -

(Templates, CMS based, Custom dev)

GIF/ Banners/ iPDF

PPT presentations

2D/3D Video @
©

Custom Video

services Printed materials
AR/VR Social micro

content

Solutions @ Custom

(CX Surveys) == design service
- elLearnin
Mobile apps @ g
Emails

Custom Web ,—/@

(RTE, Broadcast)
Services

Banners
(Image, HTMLY5)

Landing Pages

Web Sites
(CMS based, Custom dev) eDetailing (IVA) (Presentations,

Templates, Responsive eDetailers)



Platforce is
compliant anc

ISO certified
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Platform
capabilities
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All-in one CRM to

Coaching your
Sales Force

Evaluate the work
of your field force.

@

CRM Modules

Sales, marketing,
& management teams

=7 platforce

Email Module

Mass mailing: tracking
delivery, bounce, and open
rates, and more.

HR & LMS

Employee database
and analytics

Remote Events

KPIs from each participant,
no installation required.

Analytics

Power Bl Analytics, your
flexible window to market
insights

Segmentation and
Targeting Setting
Measuring target

percentages, call
reach, and frequency

Sales & Warehouse
\YleYe[V][=
Orders, approval flow,

inventory, payment
tracking

Social messages

WhatsApp, Telegram

Working Days
Calendar & Days Off
Calendar



CLM to

@ ¢

Visits & Activities Samples HCP Consent Face-to-face My Performance RepTriggered Emails
Calendar - per Distribution collection both in events dashboard for templates, history,
territory available in the tablet  online/offline mode fieldforce in a CLM details"

CLM app app
Remote Visits - Visits Target Settings Accurate Push - Social messages Out of field activities
gather KPIs from with planned target Tracking GPS notifications to WhatsApp, Viber, vacations, business
each participant, no indicators for Reps & Route keep you close to Telegram, Facebook as trips, sick leaves,
installation needed your fieldforce visit types trainings etc.

FJ plofforce ° - e = aEEEE——



Platforce CRM

Contacts

Organizations

Product database

User management
e-Detailers

Email templates

Social message templates
An extended planner module
Interactive dashboards
Reports and sales analytics
Target setting

Contact segmentation

Visit planning & approval
Learning management system (LMS)
Consent management

GPS & location management
PUSH notifications

2

181! Allen Andie -

L! Dashboards
Field force performance

Planned vs completed
visits

Segmentation tool
Content usage KPIs
My performance

Sample requests
2\ Clients
B contacts
ﬁ Organizations

% Products

B References

% Classifiers

5 Segmentation tool
:: Sales classifiers
!i Consents

: Characteristics
.‘. Action types

B Activities

B Aoa

[3 platforce

= ENG

@ My performance - &

Activity statistics Effeciency (A, B)
[ o .'
- 0 - 0 0 Coverage, % 50 Frequency 78,9
F2F (one-to-one) One to many Remote call

& Actionstoday [ Reachand frequency @ Brand effort

ID Type Planning date Completed date Joint visits User

CL-0000020648 @4 Remote Call 2310.202313:20 2310.2023 14:20 Allen Andie
CL-0000020649 B3 F2F (one-to-one) 2310.2023 13:20 2310.2023 14:20 Allen Andie
CL-0000020650 B¢« Remote Call 2310.2023 13:20 2310.2023 14:20 Allen Andie
CL-0000020651 @ Pharmacy 2310.2023 13:20 2310.2023 14:20 Allen Andie
CL-0000020652 B3 F2F (one-to-one) 2310.202313:20 2310.2023 14:20 Allen Andie

Show entries 10 ' 2 Next > ”

Platforce © 2014-2023 V 4.0.0
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Platforce Closed Loop
Marketing (CLM)

= 100
Closed-loop marketing is marketing that relies P pltore D oo e ()°
on data and insights from closed-loop reporting. S . _
*09:30 - 09:53 4 4 12 2
Evencal User activities Organizations Contacts Library Medreps
KEY ELEMENTS OF CLM i ‘ ‘
* Interactive content oo-n (G
. Planner e = My performance | R Show more
+ eDetailing with KPIs 17.6
* Remote calls pp—
* Email sending - 256.3
« Contact database — o X o e e— pe
. Organization database o 7 —
» Consent collection
. Offline access » L R R ¢ @

* Analytics

* PUSH notifications
e GPS tracking

* Sample distribution




== CLM Application

* Online/Offline work mode

Available onthe | | Ry  ANDROIDAPPON
[ D App Store ] [})’ Google Play]

|3 platforce



== Remote calls (crm & cLm)

REMOTE CALL is an online interaction between an
HCP and a medical representative.

MedRep shares approved branded content through live
interactive screen-sharing software.

KEY ELEMENTS OF Remote calls

* No registration

* Link-based access

* One or Group of participants

* Invitation, follow-up, and reminder emails
e Screen sharing

* KPI collection

* Several e-Detailers in one session
* Video & audio access

e Session recording

* Presentation script

 Chat

platforce - o

kY,

i B Scopolamint - 17 > » START

SAYYES
TREATMENT
=

=d  SAYYES
TO HEARTBURN
TREATMENT

MG | v wm

PRESENTATION SCRIPT

Chapter2
CHAPTER1 Let us take a moment to look
at some of the most typica
- e el
{3 1 2 e atient profiles when it
SAYYES Objective examination ]
comes to heartburn
TO HEARTBURN
symptoms, These have been
E developed based on many
a
5
= E ' Complains of an upper | cases throegihou(thépast 5
= abdominal pain, | years of clinical practice
heartburn, nausea and across the nation.
sometimes vomiting
Say Yes
CHAT PARTICIPANTS (1)
CHAPTER2

+/ Pain aggravated at night
after taking large meal

((((((((



Face-to-face visits (crm & cLm) SAYYES

Face-to-face visit is an offline interaction TO HEARTBURN
between an HCP and a medical TREATMENT

representative.

N 1 (
E §co polamint E I
‘ L/L‘ IH(]

Which of the medications do you prefer in therapy?
KEY ELEM ENTS OF FAC E'TO'FACE V'SlTS Move the colored sliders to determine the priority specified preparations

* No internet connection needed (CLM) ) 50
1 0
« All materials are pre-downloaded g —@ %

* One-to-one & One-to-many approach (0 Scopolamint® ® 7 o
* KPI collection
e Several e-Detailers in one session

MedRep shares approved branded content on a
tablet screen.

GY:D Pantoprazolum

* Visit results Omeprazole/
C . . . @ Esompeprazolum 9@ 12%
e Distribution of branded samples after a visit
4t CHAPTER1  CHAPTER2  CHAPTER3 R S gcopolamint

kY,

platforce - o




Interactive HTMLS5 content (eDetailing)

- ATYANMZALYS

3 Kakue aHTnarperaHTHble npenaparbl Bbl HagHavaete?
‘ HE HASHAUYAIO B AHAMHEGE
A

KEY FEATURES

YERPUAMHTA

Immunogenicity
WHO grading

* In-built navigation menu
* Animations :

f PotaTek® - 3-x pa3oBblit peXXvuM BakLUUHAUUY -
[} Popups : BblCOKas 3¢¢e|<2v|auocmpu CTaBMﬂbl:lblﬁ pue3ynb'ra*r!‘

* Integrated KPlIs .

o o L) @ »
. . Foology # Hammiul (()—  Neutral
* Text, audio, and video content 98/ 95/ r

v / pH esophagus monitoring = NAE area

© Complexlogic Ty B ox=—-— i
* On-slide calculations

74% 3G PeKTUBHOCTH NPU NErkoit, CpeaHeNn U TsHKenon
¢opme PBU B 3aBucuMocTy ot reHotuna G1-G4'

£7 platforce — - e




KPIs integrated into HTMLS presentations

DEVICE CONTENT REP PERFORMANCE
* Device type » Starttime * Addressed doctor

* Software and version * Endtime * Call duration

* Device time zone * Interaction with elements on slide

* Internet connection type * Products detailing order

* Browser and version * Full or not full product detailing

* Timestamp per call * Time on slide

* GPS per each call » Skipped slides

* Studies of interest
* PDF downloads

DIGITAL/MCM CUSTOM

* Email * HCP’s potential and loyalty

* Signature/Consent * HCP’s competitor preferences
* Smartphone (Yes/No) * HCP’s preferred therapy

* Messenger and type * Key messages delivered

* Internet usage * NPS

e Social media accounts
* Preferred channel

£7 platforce




KPls we collect from Email & Social media
channels

Send email
[ ] From* [ ]
E m a l l s nerepieyGplatioresio So c ' a |

Email template

Template

* Delivery rate m essa g eS

° O p e n rate Confirmation of consent
* Sent

* Click rate .
* Received

* Unsubscribe atforce
* Spam i * Opened
o Bounces Dear #name! ° Falled

Lorem ipsum dolor sit amet, consectetur adipiscing elit. Aenean sit amet
egestas nisl, eget viverra leo. Mauris feugiat sodales lacus id finibus.
Aliguam auctor non sem at molestie.

Proin nec tortor odio. Nam euismod, augue eu convallis iaculis, ex ligula
vestibulum leo, in dictum ante ligula gravida justo.

X et

Cras fringilla ligula nec convallis vehicula. Praesent vulputate tellus id
imperdiet ultricies. Pellentesque faucibus ante sit amet varius tempus.
Nullam congue elit nunc, in sollicitudin lacus luctus non.

P

cene

platforce



Mass mailing

== Omnichannel
Capabilities

Social media:
WhatsApp, Facebook,
Viber, Telegram

Remote calls

Self detailing = = Websites

a = A Db & s a m a = .m B 8 o A& & &

' . . Cz?ner;t:;ggg SMS and MMS
eWIZARD  NAVIGATE KPI Collected
(CAAS & Content repository) l
- / VolP call
Power BI

Authorized for content publishing

Fj plq*l‘force o - - L D CGEEEED G °



- Sample distribution management

p
- i
< Back Materials
SAMPLE INVENTORY . - .
Sample distribution
Default 3 8 8 sk April 2023 — May 2023
itist A
s P Default

SKU 879456 April 2023 — May 2023

Set available samples limitation ’ il - e e
and several transactions for
some time. :

Consent of the doctor on the provision

SAMPLE TRANSACTION

L
Home

[::13
({1
i
o
m
o
?
i
T
-
©

sssssssssssssssssssssssssssssssssssssssssss

MR can provide samples directly
in mobile CLM

ipiscing elit. Integer quis felis tellus.
d libero.

eSIGNATURE o ket augu e e ssrge, b congie s s
MR captures the HCP signature to
confirm a transaction offline in mobile
CLM and sends data to online CRM
through synchronization

pquforce ) - - G GEEED CGEEEED G °
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== Email templates

2

CREATE SPECIAL TEMPLATES TO
COMMUNICATE AUTOMATICALLY
TO YOUR CLIENTS ACCORDING TO
THE SITUATION

* E-mail to new clients/physicians

« E-mail physicians according to the specialization
(pediatricians, gynecologists, dermatologists,
cardiologists, etc.)

* Follow-up e-mail after the meeting

Join our Diabetes Cure
. . . Foundalon edperts at the
® I nVltatlon tO the Webl na r Ciabetes Research Institule in
Advances in Diabetes
Treatment conference on May

A complex merchandising module 21-22 2018, which wil be

taking place at the Four

Seasons Miami Hotel in Miami.

FL.

porerce - M — —

Join our Diabetes Cure Foundation experts at the Diabetes Research Institute in Advances in
Diabetes Treatment conference on May 21-22 2018, which will be taking place at the Four
Seasons Miami Hotel in Miami, FL

This two-day event will provide an overview of diabetes and a vanety of its manifestations, as
well as complications, caused by interference with activities of other biological systems. Thus,
the scope of the topics covered will include:




- Email types

APPROVED E-MAILS BROADCAST E-MAILS
Personal message to 1recipient Messages to a broader HCP segment
BOTH APPROVED AND
BROADCAST E-MAILS SHOULD /\
BE USED TOGETHER TO DRIVE . =
CUSTOMER ENGAGEMENT. / X G l -
* i ‘ i

S o I I
i | i R |

Approved e-mails extend face-to-face customer Broadcast e-mails provide cost-
interactions with immediate and relevant effective customer interactions with
follow-up content collected from a Field User. larger

groups of customers.

|
CAMPAIG
Y



—= Consent email

Cancel

r

CREATE A TEMPLATED
EMAIL TO GATHER
CONSENTS REMOTELY

=

Porore - M — —

Consent form

Dear {{context.FirstName}}!

We are happy that you have recently shown interest in Platforce.

Your privacy is important to us. Hence we would like to have your consent in
order for you to receive our newsletters, educational materials, invitations to
events and more updates.

Please fill in our consent form and find out more about dedicated
Privacy policies by clicking on the button below.

q Consent form — j

You can change your consent preferences at any time by returning to this
email.

Thank you.

Send File




== Online consent

COLLECT HCPS' CONSENTS
ACCORDING TO GDPR RULES

kY,

platforce -

Personal data processing for users
Encrypted data when contact disagrees with consent

Personalized and branded template to a dedicated HCP
(template can be chosen from the list of previously
uploaded forms according to the purpose)

Changing the business account from which to send the
consent form is possible.

An easy way for HCP to fill out the consent form (fill the
checkboxes) in the landing page opened by the link

The ability for HCP to change preferences (via the same
link or to notify MR during the visit and make changes
directly into the personal card)

Checking the consent status in real-time

"Personal data" storage in CRM/CLM - all the consents are
gathered in the HCP’s personal contact card. Only
HCP-approved media activities can be sent.

History review of the collected consents

a platforce

We respect your privacy

| agree to be contacted (via below
mentoined chanels and in line with the
Privacy Policy) for the purpose of
recieving scentific and educational
information, invitations for events, as
well as information relating to products
from Company. or directly from the
manufacter of such products
If you dont wish to recieve any of the
aforementioned information, please
unsubscribe via the checkboxes below.

Distributor

Store your personal data
Email

Phone

Social media / messaging

Virtual events registered /

attended

| agree to be contacted (via below

mentoined chanels and in line with the
Privacy Policy) for the purpose of
recieving scientific and educational
information, invitations for events, as
well as information relating to products
or directly from the manufacter
of such products .

If you dont wish to recieve any of the
aforementioned information. please
unsubscribe via the checkboxes below,

Company

Store your personal data
Emai

Phone

Social media / messaging

Virtual events registered /

attended




== Offline consent

Collect consents during
face-to-face visits using
the tablet

* Collecting consents during the visit,
even with no access to the internet.

* Sending the collected data to CRM
during the synchronization process

* History review of the collected
consents

Fj pquforce ) - - G GEEED CGEEEED G °



== Messengers

Enhance your marketing strategy with an additional
communication channel

Send messages to opted-in contacts with confidence
in compliance with GDPR rules and obtaining consent

Create lists of contacts for mass mailing

Use snippets for better personalization

CREATE REP-TRIGGERED &
BROADCAST MESSAGE

Select the message template from the list

CAMPAIGNS DIRECTLY FROM
PLATFORCE CRM

Use internal tags to mark and track messages
Track the message status real time
KPIs to be collected

INTEGRATED MESSENGERS:

* WhatsApp g * Telegram e

Fj pla‘l‘force ° - - G N CGEEEED G o




-== Target settings

r

CREATE TARGETS & PUSH
THEM TO YOUR FIELD FORCE
TO GAIN RESULTS 4

* Planned target indicators for Field
Representatives

* Add description to targets

* Set periods

* Manager’s approval of target activities
* Performance analytics

* Segments, brands, activities, timelines to be
counted

KEY METRICS TO SET

(can be customized or added according
to the client’'s needs):

* Target categories (segments) — frequency,
coverage, number of visits, etc., based on
contacts (HCPs or pharmacists) on the
dedicated work territory of MR

Types of visits — face-to-face, joint,
coaching, OTC, remote calls, etc.

Time period — a number of days to spend
on visits by type

Fj pla'l'force ° - - G GEEED GEEEED I °



- Platforce CLM: GPS tracking activities

(=]

== EnG
ﬁv Allen Andie

n Visits to organizations
Dashboards

: Start date* End date Organization Search radius (km)
Clients

&
| Contacts

Organizations

© Completed
Products Q ¥ Filter
| % @ Planned
References ety D Type Planning date
Classifiers v CL-0000020648 B¢ Remote Call 2310.2023 13:20
° Segmentation tool 3 b > CL-0000020649 B F2F (one-to-one) 2310.2023 13:20
K E ' E L E M E N l S o l G l S t ra C k' n b CL-0000020650 ®¢ Remote Call 2310.2023 13:20
Consents
Koron g ‘ CL-0000020651 © Pharmacy 23102023 13:20

Characteristics > T

'.
. . N 4 CL-0000020652 B F2F (one-to-one) 23.10.2023 13:20
Action types 8

* See your field force activities on a map

&= User activities Rémenih Show entries 10 v - 2 Next >

oy

Q&A

* Exact GPS location to start a visit os. . organizations

. . 9 User tracking
G S a n a I yt I C S GPS Name Address City Country Phone Metro station

Visits to organizations ABC PH 221B Baker Street London UK +9 455 984 50 56 H1

.
. I E O u te I I I I p rove I I l e nt Q Campaign settings Ahorn Apotheke Luruper Hauptstrasse 17 Hamburg Germany +4 54611100 47 H2

pla‘l‘force ) - - G CGEEED CGEEEED G °



Analytics empowered with
Power Bl

Pre-designed dashboards:

* Field force performance

* Consent collection
 Segmentation

* User activities

* Planned vs completed activities
 Content KPIs

* My performance for MedReps

* Customized dashboards to match your
requirements




Power Bl Dashboard Example

Contact Dashboard

ACTIVITIES TIMELINE

Dr. Abdel Hesham 1o

Director, Neurology Department | Institution of Health R&D, University @ Main str 55, 45147 Cityname

Templates with visuals and graphs e

1. Recommended
to colleaques

External & internal data analytics o J] we

St Mary Memorial Hospital

Aov . TsY ’ GLI . St Mark Hospital Patients: Purchasing group
Data export to any Bl system .
PGEL . CAL . ORC . &~ “ TEAM (6] COMMERCIAL MEDICALL MARKET ACCESS

Visualization by a pre-defined set ] =~ o
of parameters

TOP ENGAGING CONTENT

- -~ - -

@ Email:  demo@mail.com

%4 n Organization Dashboard

2. Loyal Prescriber

TIMELINE TOP ENGAGING CONTENT

1.12.2020 to 31.12.2020

© HCPs View al © Milestones (2) View all © Actions (2) View al

~N

Psychiatrist

Product Perception Insights Otolaryngologist 2
Pediatri %
ediatrician Complete

30% 2

Complete

L3
Access based on a user rights 1 N
2/5 2/5
Ermail 3 Epidemiologist
F2F DueSoon  Overdue Due Soon  Overdue
Remote
Self-Detailing

Organization Overview
Webinar

Name speciality Adoption Ladder Level
Jan Feb Saidel Wolfram Otolaryngologist A 1. Recommended to colleaques
Ashad Lager Neurosurgeon 3 7. Awareness of a product
Timeline CALENDAR 6]
MAR APR

—0

COMMERCIAL 18.04.2020
Webinar Online Conference Online Product Presentation
Stakeholder Name Stakeholder Name Stakeholder Name Stakeholder Name

esponsible ep Responsibl

Rep Responsibl

platforce



* This state-of-the-art feature captures
every crucial detail from medical

Al Insiah representatives’ interactions with
: SI9 ts healthcare professionals (HCPs),
Assistant transforming how engagements are

analyzed and understood.

» Optimize your sales team's performance
by helping them plan their sales
activities automatically & in advance.

?plai‘force ° o s ca—



400 POINTS RUSLAN SHASTUN | LEARNER MESSAGES ~ | Search =3

platforce
‘Communication Trainings

l a l e n t L M S m o d u l e Home / Course catalog / Business etiquette
. Business etiquette
Business etiquette ' Please find out the basic rules of business etiquere and how 1 fallow them, oth in-person and online, Business
o etiquette is more complicated than ever. We now communicate across a thousand different channels, and we're

working with partners and emplayees all over the world.

Training to every employee with a top healthcare
LMS — built for training success

CONTENT

3 Business_eriquense_2022-11-07_18-57_14-0%9 zip

* Easy to use — get started with just a few clicks

B unic_1667841135

COMPLETION RULES

* Flexible — no hidden fees, long-term commitments,
or lock-ins

[ All units must be completed

400 POINTS RUSLAN SHASTUN | LEARNER MESSAGES - Search (3

* Customizable — use your custom domain, logo, theme, =

custom media assets, components, and much more. O (B (BB g cowsomon

y 7 1 4m 3 49_33 é?-‘ PROGRESS

ses in progress completed courses training time. badges Find aut how you are deing

* Ready-made courses — localized to your users’
languages

with your training
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Information Security all Staff .

Training on Implementation of ISMS ISO 27001

*  Mobile-ready — IOS & Android mobile app

Classification of Information
Profile

* Powerful & extensible — enterprise-grade features to use

 Zero maintenance — cloud-based solution with no
installation setup and maintenance

Onboarding programs cusempogess  compesdcourses

asics Microsoft Teams @ Viseven

Yesterday  Week | Month  Year | Period

* Analytics & Compliance — track learners’ training and
overall progress. Ensure compliance with renewable
certificates

» Security — SSL is available
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Customer
Satisfaction Surveys

Conduct surveys to gain insights,
measure customer satisfaction and
gather feedback. You can also use
surveys for a database segmentation
purpose.
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== Order Management

Approval flow: create or edit existing approval flows,
assign users to certain business stages of the approval,
and track the approval status of each one of them.

Vendor management: navigate to and view details
of a vendor such as their address, contact email,
WhatsApp number, and more.

Product Categories: manage product categories, orders,
and stocks, edit and create new products.

You can also specify the quantity and discount for each
product, platform will automatically calculate the total
amount for your order.

Order Management: view the details of each order, such
as the total amount, discount, delivery details, real-time
status of orders and more.

Inventory Management: view and manage available
stocks, incoming invoices and transfers between
warehouses and inventory.

|-'j platforce

ccccccc

Consents

Charactustes >

>

Z Order number: 14

5 Generalinformation

mmmmmm

Referonces >
:::::::

nnnnnnnnnnnnn

o

jURTE

F1E53
pEPEE

mmmmmmmmmm

uuuuuuu

Dusrton




—= Platforce Modules

2

Flexibility

Our solution is tailor-made for the pharma sector,
offers unparalleled customization.

It integrates smoothly with client-specific
workflows and regulatory demands, enhancing
budget efficiency and HCP engagement.

Adaptability

Designed for the dynamic pharma industry,
Platforce easily adjusts to local regulations and
market shifts, ensuring companies stay
compliant and ahead of trends.
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’ Ready to get started?

Automate business processes and improve
customer experience — book
your online demonstration today!
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https://platforce.io/#/

	PLATFORCE
	Слайд номер 2
	WHO �WE ARE
	Слайд номер 4
	Слайд номер 5
	Слайд номер 6
	Слайд номер 7
	Platforce �global presence
	Employee Structure Overview 
	Platforce Group Solutions
	Platforce is compliant and ISO certified
	Platform capabilities
	All-in one CRM to streamline pharma companies’ entire sales operations
	CLM to unite both sales and marketing activities under a single platform for better performance
	Слайд номер 15
	Platforce Closed Loop Marketing (CLM)�
	Слайд номер 17
	Слайд номер 18
	Слайд номер 19
	Слайд номер 20
	Слайд номер 21
	Слайд номер 22
	Omnichannel�Capabilities
	Слайд номер 24
	Слайд номер 25
	Слайд номер 26
	Слайд номер 27
	Слайд номер 28
	Слайд номер 29
	Слайд номер 30
	Слайд номер 31
	Слайд номер 32
	Слайд номер 33
	Слайд номер 34
	AI Insights Assistant
	Слайд номер 36
	Слайд номер 37
	Слайд номер 38
	Слайд номер 39
	Platforce Modules
	Ready to get started?

