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PharmaVee
Comprehensive CRM APP

For Pharmaceuticals

We deliver business solutions that give an edge
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PharmaVee

Solution for management of Marketing Field Force of Pharmaceutical companies

Android and iOS applications to automate all operations of medical reps in the field

Comprehensive history of interactions with healthcare professionals and their
feedback and performance

Backend Web application for Administration and Reporting

Integrated with Back office Sales System or quTIP’s Sales Data Management System
IISDMII

http:/ /www.quTIP.com



Covers the FIVE Stages of Marketing

1-Targeting
5-ROI
Calculation
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2-Planning

http://[www.quTIP.com



 Collaborate with your field force to identify
healthcare professionals to focus your

1-Ta rgeting marketing activities on
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 System will provide you with all insights and
results of previous marketing cycle to target
the right customers

- Set proper visit frequency for each target
customer

» Set default frequency per team per classification per
customer type

- Ability to override default frequency per customer

http:/ /www.quTIP.com




Re-structure your field force with total ease

9UTIP=a=

2-Plannin
g  Maintain history of each single change in field
Y g g
force and their assignments

 Collaborate with your field force on planning
their visits, activities and leaves while meeting
! ! ! your set goals and targets

« Validation rules for activities and leaves

http://[www.quTIP.com
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 Provide your field force with all tools to
properly execute the set plans and targets

3-Execution

- Mobile application to run visits, detail
products, run presentations, record comments

and objectives, handover give-away material,
— o run surveys and invite to events
¢ - Communicate with your field force while in the

field and send them any updates in marketing
material

http://[www.quTIP.com
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« Have minute-by-minute visibility over your
field force and their visits and activities to the

4-Monitoring deepest detai

« Enjoy a wealth of dashboards that you easily
construct as per your changing needs

« Communicate on-the-spot corrective actions
with your team.

http://[www.quTIP.com
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5-ROI Calculation

O
N

Marketing costs are presented to you per
customer, per employee and per product

Sales figures are brought to you per sales
outlet, per areq, per employee and per
product

See Impact of marketing activities per
customer on sales figures in his area and
close-by sales outlets

Use those results to begin another marketing
cycle starting with Targeting

http://[www.quTIP.com



Solution Components
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w8 Android and i0S Application for medical reps in the field

_ Backend web application for administration and reporting

—
E—
-
-

_.B.._Centrol Database with all master data and transactions

% Data Warehouse for consolidated and on-the-fly reporting

- http://[www.quTIP.com



Solution
Setup [ Hocdquarters «<
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Medical Rep

SO Moanagement
= 3G/ WiFi
=<
o]
— Lan _— LAN
= Medical Rep
: 3G | WiFi
Dota Warehouse PharmaTools PharmaToocls Application
Dotabose Server Server
3
G Wiy
Medical Rep
@ DS f leased Line

Supervisor

http://[www.quTIP.com
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Android [ iOS Application A
l'l
. Work Offline/Online mode .’

- Automatic sending of transactions to server over 4G

- Download updates from server anytime over 4G
* GPS

« Track movement of Reps using GPS

« GPS Geofencing to assure that Rep is at recorded location of healthcare
professional

- View actual daily route of Medical Rep over Google Maps

 Locate any Medical Rep now over Google Maps

« System tracks visit start and end time

http://[www.quTIP.com



Visits
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- Conduct Visits/Calls with Healthcare professionals

- Clinics, Hospitals, Medical Centers, Contracts, Pharmacies, Distributors

L] . L)
* Single Visit
. Y Customer Y Speci.. Y Date Employee Y Team T Area Y Time Y Dura.. T
=T -
— ° ° ? St 25-9-2020 Annan Mohamed Tarea AbdEls... Line 3-Specialty kgl 10:00 PM 00:30:00
-  Group Visit
?-- Zglas laws 25.9-2020 Annan Mohamed Tarea AbdEla... Line 3-Specialty whwgll 05:00 PM 00:20:00
(2] : :
- Lis iy 5= B aunge alibadl Jilg Optha 25-8-2020 Baszem Mohamed Salzsh Line 1-Primary Lis aigus 11:29 PM 00:00:20
L] L] L]
[ ] . )
- Jsadl 29-9-2020 Annan Mohamed Tarea AbdEla... Line 3-Specialty kgl 0800 PM 00:20:00
?-- Bzl elaill 28-9-2020 Annan Maohamed Tares AbdEla.. Line 3-Specialty bl 07:00 PM 00:30:00
. L] H
) ‘ I \ e C k S p Ot V I S It p | o b e Opths 2532020 Annan Mohamed Tares AbdEla.. | Line 3-Specialy o 0E:00PM | D0:30:00
= LiE - peamll 513 @ zanlill Lozl Lases Dilige Cptha 285.9-2020 Bassem Mohamed Zalah Line 1-Primary L8 digie 11:27 PM 00:00:23
~ - . -
5 ylasiinll sewdl lass palf Optha 25-9-2020 Mohamed Adel Elzayed Marines ahed 11:27 FM 00:00:17
n . .
y o el Optha 29-9-2020 Mohamed Adel Elsayed Marines silunzl 11:26 PM | 00:00:09
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Detailing
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- Detail healthcare professional on products
 Assigned to team of medical rep

 Following detailing sequence pre-defined for each specialty

» Collect healthcare professional feedback & prescription level

 Per product

» For product competitors

« Record doctor requests and follow-up on their approval status

¢ TOke nOteS http://[www.quTIP.com




Digital Presentations
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 Run Digital Presentations to healthcare professional during visit
 Designed for specialty of healthcare professional

« Presentations downloaded to mobile device to open even when no network
is available

 Support for any presentation format - as long as its corresponding reader
application is installed on the mobile device

- System times when was the presentation open

 Presentations are uploaded and managed by marketing team at
m Backend Web Application

http:/ /www.quTIP.com
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Interactive CLM
Presentations
e J|llustrative

* Interactive with swiping
and gestures

« System tracks time
spent per Slide

« Collect feedback per
Slide

e Optional Questionnaire
after Presentation

Rl o e Wemasage: Solo Shivam
METHODS - TUMOR SIDEDNESS

* RAS WT subpopulation in all studies

+ TS ascertainment by either description of primary tumor surgery in CRF or operative resection
specimen description on pathology report; adjudicators were blinded to treatment outcomes

* Tumor sidedness definition

WEPAIX FLENURE TRANSVERSE (CC0W SIDOC REXRRE

soows @ Lo seseenons
RIGHT COLON ‘ 2 1EET COLORECTUM

« Exploratory anclyses; HR adjusted for BRAF status, adjuvant chemotherapy and ECOG PS

TS, rnie widedinens, CRF, cosa repeet Lem, ECOG PS, Eoumen Cocpacotve Oncoligy Grong packirmanie ot MR, Jonord roto, *Note fa racien o aaetiom compinzed os port of de led
Colirachum ond wrmines 05 0 seporchs eethy, Lee GM et ol Eur | Surg Oncol 201341 J00-8, LT, Lo M. J Dhapong Loy 56 8 2009, 10 219-29, Socopetio 8t § Corcer 2002,101 4008

http://[www.quTIP.com
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Samples/Giveaways

- Record Samples & Giveaways to healthcare
professional

- Take signature of healthcare professional
- System tracks balance of each item with each rep

* Rep cannot giveaway an item without enough
balance

e Receive ltems from Warehouse
« Return items to Warehouse

 Integration with ERP system to avoid double-entry
of transfers of items to & from Medical Reps

'\*ﬁ‘

(g!

http://[www.quTIP.com



Events
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« Medical reps invite healthcare professionals to upcoming events according to invitees list planned by
marketing team at Backend web application

-+ Detail healthcare professional on all details of event such as;
date, topic, venue, sessions and speakers

« Various event types

- « Conference
. . o 000 .II
« Round Table Discussion 00000
NNNNN

* In-House Audio-Visual Session
« According to event rules, allow healthcare professional to bring extra attendees (adult and children)
- Record healthcare professional invitation response and comments
- Chart and list target audience vs invited vs attended
« Record attendance of doctors

« View per doctor event invitations & attendance history

http://[www.quTIP.com
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surveys/Checklists/Forms

« Define Surveys, Checklists and Forms at backend web application together with their questions

« Target audience are identified at backend web application
- Medical rep would conduct survey [ checklist [ form during visit
« Various Question Types
Free Text
Single Choice
Multi-Choice
Numeric
« Mark questions as mandatory
« Score per answer and weight per question
- Multiple Scoring Algorithms — Average / Sum [ Weighted Average
« Chart and list target audience vs answered
« Chart results of each question

« Chart total survey result

http://[www.quTIP.com



Comprehensive Healthcare Professional Profiles
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 Full healthcare professional details
« Contact details
« Technical profile such as classification, degree, specialty, ...

« Academic profile

« Clinic(s) details:
« Contact details and working hours
« Technical profile such as practice size and number of patients, ...
« Contact persons details
« Full Organization details
« Contact details
» Technical profile

- Departments together with their contact details, their technical profile and working hours

 Call, SMS or email healthcare professional and/or his assistants e TGeT




Comprehensive Healthcare Professional Profiles
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- Visits done by any rep
 Prescription Level chart per Product vs. Competition
» Feedback history per product

« Feedback history per competition product

» History of healthcare professional requests, their status, budgetary and actual cost and ROI
- Comments on healthcare professional

 History of Samples & giveaways

« Events invitations vs invitation responses vs attendance

. Responses to Surveys [ Forms [ Checklists

http://[www.quTIP.com




Expenses
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» Record expenses and take
photo of bill as proof

« Submit to supervisor for
approval

- List expenses by status:
Pending approval, approved
and rejected

Create Expense

Expense ltem =

Expense Type
Description

Vendor

Expense Amount =

Employee

Expense Type

Coffee with Doctor John Stevens

Discussed points he would cover

as a key note speaker P

Starbucks

123.5

Diana William v
Meals v

Submit For Approval m

http:/ /www.quTIP.com




Marketing Cost Calculation
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« Define cost for each of the below items

e Event

+ Budgetary and Actual

« System calculates actual cost per attendee

- Cost per extra Attendee (Adult / Child)

- Special Requests of healthcare professionals (Budgetary and Actual)
« Samples
- Marketing Giveaways

 Calculate marketing cost per

m - Healthcare Professional (overall and per product)

» Healthcare Organization (overall and per product)
- Per Team [ Line (overall and per product) it/ fwww.quTIP.com



ROI Calculation
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- Marketing costs are presented to you per customer, per employee
and per product

» Sales figures are brought to you per sales outlet, per areaq, per
employee and per product

- See Impact of marketing activities per customer on sales figures
in his area and close-by sales outlets

 Use those results to begin another marketing cycle

http:/ /www.quTIP.com




Functions of Backend Web Application
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« Data Administration

 Perform all functions available at Android and iOS Applications —
as backup solution in case mobile device of rep is broken

* Supervision and Monitoring

 Reporting

http://[www.quTIP.com



Data Administration
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» Structure Product Catalog

» Structure Product Catalog

Associate Products to Specialties

List product Dosage Forms and their details

Upload marketing material per product & associate to specialties

Define product detailing sequence per specialty

- Define competition per product

« Maintain Periods, Weekends, Holidays

m  Define Employee Leaves Rules

http:/ /www.quTIP.com

- - Manage Lookups and Categorizations
25



Data Administration
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 Setup Geographical Areas hierarchy

- Field Force Hierarchy

- Define medical reps, supervisors and managers

Define teams

Relate teams to products

Define detailing sequence for each team per specialty/customer type

Associate Reps to teams
 Define Assignment Profiles
« Geographical Areas

m - Specific Healthcare Professionals and/or organizations

http://[www.quTIP.com

- « Associate Medical Reps to Profiles
26

- Maintain history of all changes



Data Administration
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- Maintain Healthcare professional Database
» Doctors (contact details, technical profile, academic information)

» Clinics (contact details, technical profile, working hours & contact persons)

- Associate clinic to geographical area

- Organizations of different types (hospitals, distributors, pharmacies,
contracts)

 Associate doctors to organizations and their roles

 Associate organization to geographical area

http:/ /www.quTIP.com
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Supervision and Monitoring

Approve Medical Rep Plan
covering

e Visits
« Leaves

e Activities

Plan Coaching Days
Plan Check/Spot Visits

Set Customer Objectives for
Reps

oday

Date
Thursday
0 8 October, 2020
Friday
0 9 October, 2020
Saturday
1 0 October, 2020
Thursday
1 5 October, 2020

F4 Thursday, October 08, 2020-Thursday, October 15, 2020

Time

< zll day

all day

all day

10:00 AM-10:30 AM

11:00 AM-11:30 AM

12:00 PM-12:30 PM

12:30 PM-1:00 PM

1:30 PM-2:00 PM

Event

Let's GOO
Sherouk City

Cyweekend

C)\Weekend

T il seall il
ol ganill - sl i

&, bVl &lsl als

T3 njdiis

® al=S sama slus

t
alizll ol
3 nidiae

Q it 1o ol
B
53  nidiis

":‘ sl il sle

150 Buseill Diljlac
53 nidijie
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Supervision and Monitoring

 Review details of each visit done by Rep covering all actions done
during visit

Detailing 7 cummer

: P
Presentations D
Sample & Giveaways 3- =
Objectives A
Comments SN

Special Requests
Event Invitations

Surveys/Forms/Checklists Results

OOOOO

OOOOO

OOOOO

OOOOO

OOOOO

COODODODD .,
(< <M< I< I < J< BN < I < I < 20

http://[www.quTIP.com



Supervision and Monitoring
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 View over Google Maps daily route of

Reps vs planned route O — T o o o
- Review Visit Sanity Parameters | maz
e : S
« Geo-Fence [ onesiast o

cart

From 11:50:47 To 17 50:56

e Visit Duration /¢ Duration 00:00:09 %D X ;mmgh.

"/ Call Status No Transactions ! ""‘"’"i . e
A N
» '_,..»_»_»_»-!.)—"" >~‘\A 9’ + <
5 .
> -:

r g
T

« Healthcare professional signature Ry !
o

— . v
I m,;f e ”
A Ery

« Review and approve Expenses
reported by Reps

» Review and approve Requests of
Reps

http:/ /www.quTIP.com




Reporting Channels
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- Fixed Layout Reports
- Reports of a define format
 Exportable to PDF
- Detailed Visits Log (Daily, Weekly, Monthly, User-Defined Date Range)

 Summarized Visits Report (Weekly, Monthly, User-Defined Date Range)
« Coverage
- Coaching

 Healthcare Professional Card

http://[www.quTIP.com
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. . > 700
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§ 500
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w 400
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h % 300
3
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Doctor @ Clinic Group Doctor @ Clinic Hospital
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o Tools < g M - 4 Al | 4 toriirn AR 1222.000 2634 3985.000 4914 619.000 15
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o
. Internal Fllters 15.667 0.80° 1.818 0.365
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Employee Name
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Y Target Customers Visit Coverage %
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Reporting Channels

« Data Warehouse

* OLAP Cubes

 Excel Pivot Tables

« 3" Party-Reporting Tools

* Power Bl

Tableau
Qlik
 Others

522

e snare
- Ea L Fleta v
5 e -
e j=L"
PivotTable Fields
ELD NAME
Conation 1D
Doner 1D
Tvpe
Method
V Fiters W Columns
Rows. X values
Orl betwee:

) Power Bl

x J B® Microsoft

lIIII $1 39M

. $723 16

http:/ /www.quTIP.com
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PharmaVee

Comprehensive CRM

for Pharmaceuticals Industry

http://[www.quTIP.com
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