ca——
=M1

About Other Products Solutions Docs Download Pricing Blog Forum Contact -

¥ o
. | ‘3. "

Acquire. Engage. Retai

Leverage Deep Insights for Effective & Automaté
for Superior User Engagement




Marketing Automation : Actionable BigData
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Dashboard

38 Active Users Session " 2018-0512-2018-05-18
/ Canada Kingdom — J Canada
\\y’ 2 Germany Ukraine (oo s \\\
raned }
spo " { United States
Turkey 4 Japan !
326.9k S UE = G
. Active Users o mdlien A !
Soudl Avabia o s ! Mesica
Thailand 11
e, sudn |
L 280.7k chad {
“ Apr ' Nigeria Ethiopla ! . Venezuela
. 45.2k . . i 5 ¥
l= 0 g Y. Indonesia “;‘r:w
© Summary S b Brazil
Angola // 3
) 077 :
e ! Botswans  Madagascar ik 1 Map data ©2018  Terms of Use
@ Disclaimer: Due to unavailability of location data of some users, the number of active users shown in the map may differ from the actual number.
38 User Statistics ff  2018-0512-2018-05-18
7) 144630.23...... (F& 8.5k C;& 317.9k Z& 326.4k
2/ Avg session time New Users Returning Users Total Users
campaign
*® 38 Activity Comparison 38 Today'’s Top Five Trending Events
o ok
o (NULL) v ‘ April v 2018 v May v 2018 v APPSESSION 537399
s Count
AQ 300 DASHBOARD 513877
campaign ok
% 200
Growth Hack E NEWS 230311
g
\3 Count
(o]
i 100
LOGINEVENT123 ane
nt
On Demand ) es
Targeting 5 10 15 20 25 30
lagx Date SEARCH 156975
N = Count
eyl -o- April (2018) (undefined) - May (2018) (undefined)

o3

Settings

0 s 20 25

Date

April (2018) (undefined) - May (2018) (undefined)

LOGINEVENT123

SEARCH

200559
Count

156975
Count

ashboard

» Comprehensive Dashboard
» Customizable

» Daily Metrics Mails

» Deep dive based on interest



Omni-Channel
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AppHQ Profile

S 4XX1X145

Big-Data Connecters

Config 4XX1X145 & sachingrover25@gmail.com
Entities d MALE
Campaigninfo
. 9XX0X41806
Client
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& Nitesh
Operation Dixit
Devices Details
S.No. Device ID Platform
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Complaints |3
Interaction ID Created Complaint type
9907467 1-Jun17 Complaint on Policy Servicing Delays
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@ Latitude : 20.593684
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5.00 Second
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Chrome / 66.0.3359.139 / windows / 8 / Chrome / Self

Chrome / 66.0.3359.139 / windows / 8 / Chrome / Self

Chrome / 66.0.3359.139 / Windows / 8 / Chrome / Self

User Profile

Complete user details —
Name, Email, Mobile No,
Device details, Activity
Timeline

Connect data from
different sources to get a
Single View of the
Customer



operation

policy

complaintinfo

Single View of a
Customer

* Flexible Tier & Product
configuration as per
business requirements

» Flexible Rule Engine

« Seamless Integration

* Rich Analytics



Funnel

Insights —
A Funnel Analysis

(Conversion Ratio :100.

» Create user flows - track drop
off points & Target
,,,,,, enasisen » Get accurate analysis of the
(Conversion Ratio -80.56%)
screens where users mostly
_____ [ lose interest

e | « Create specific campaigns to
e 309 target them to move them
further into the funnel for
increased conversions

WATCHUST(57863)
(Conversion Ratio :18.54%)
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Insights - Cohort Analytics
& Retention Marketing

« Track returning users with
smart cohort analytics

» Analyze the days having
majority of non-returning
users

» Monitor the activities
accordingly

» Plan personalized campaigns
to bring them before they
churn



On event
On event
@@ b Journey Builder
T OnOPeN  on Bounce i « Cross-Channel Marketing
R campaigns

‘ o % No ’ ® 8 | o %:::::Z’  Customer Lifecycle

ves % Management

s on Failure » Drive Engagement, Conversion

and Retention

@ o oeivery .
m on View @ «  Web, Email, SMS, In-App and

Push triggers




A/B Test

Marketing campaign - 1

Variants

20

<+ Add Variables

40

+ Add Variables

100

100

+ Add Variants

+ Show Results

30

+ Add Variables

10

+ Add Variables

100

100

A/B Testing

» Create variations and Run
experiments

* Increase conversions

» Analyze Results & Manage
effectiveness

» Personalized Messages



Add Achievement

Info
Name: 10-Piece Bucket
Descrigtion: There are a maximum of 50 10-Piece Bucket achievements
Icon: Choose File | achevement_icon.jpg
. Legendary Create Game
App Game Name:

Logging

Gallery

O Achievement Service

Assign this Achievement badge to the users who have done

°

+ Assign badge or achievement

= B b L © to your app users. Using this

e B -~ [~ B service you can manage
achievements by allowing the

user to create, earn, get

achievements etc.

+ Add Achievement

Name Summary Icon State Action
- Assi is Achi :
O Preca Biickat ssign this Ac |evem§nt badge to the users who have done 5 Enabled ¢ Edit
EEEEKED) for 10 times for [ ammeg game. %)
Gum On My Shoe Assign this Achlevement badge to the users who have done ! Enabled 2 Edit
for 12 times for game. )]
Secret Achievement Assign this Achieyement badge to the users who have done ! Enabled & Edit
[EEETT] for 78 times for [ arreg game. 1]
Bk Doot Avtion Assign this Achievement padge to the users who have done 5 Enabled ¢ Edit
(I for 50 times for [[EXECRTY game. Y




Add Gift

Info

Name: Lifes

Display Name: lifes

Tag Name: Earn lifes

Description: earn lifes when level clear

lcon: Choose File | gift png

Game Name: Legendary Create Game
When

» Enable gift creation, retrieval,
Assign this Gift badge to the users who have done . . .
= s , updates and distribution to

o users in their apps & games.
Start Date : Select Start date 2} Start Time : Select Start time o)

End Date : Select End date. :) End Time : Select End time (o]

+ Add Gift |
Name Summary Icon State Action
Fiie Asslgn this Gift badge to the users who have done [ZXIE0g for % Enabled 2 Edit
5 times for game. [ 1] ‘
E et Assign this Gift badge to the users who have done [EIEZang for “ Enabled 2 Edit
56 times for [IEreg game. [ ] ]




Add Reward

Info
Name: A Smart Move
Points: 2000
s How to Eamit : -
Description:
P 1. Download the App
2. Create Account/ Sign-in
3. Fillin all fields for Completion 24
Icon: Choose File | reward.png
o i
Game Name: Legendary + Create Game
=
App Manager
20% |  Gallery
5
& | A/B Tes
When

. Reward Management

Assign this Reward badge to the users who have done

MAX_SEARCH v for 100

2

2 ° * Reward management lets the

f; sunam developers assign and redeem
rewards. Score, Scoreboard,

E‘f*; | e S o 5 Reward, Reward Points,

3 Achievement, Gifting, etc. can

be used in conjunction to

implement a game center.

Operations are also available

Start Date : 2016-09-02 ) Start Time : 3:30 AM (0]

Rewards

Name Summary Icon

State Action

Assign this Reward badge to the users who have done G : tO get Top Reward EarnerS,
A Smart Move 5 Enabled # Edit

for 99 times for [EXEETeg game. fu | T . G B d d I .

. Assign this Reward badge to the users who have done G - O p I n ro u pS/ u y I St etC °

Web Slinger z Enabled # Edit

[EZXZETD) for 16 times for game. fn |

Assign this Reward badge to the users who have done G :
The Resurrector R oa A e __!7 Enabled ¢ Edit

Assign this Reward badge to the users who have done G 5
Speedrun for 65 times for [E=Em game. ! Enabled ¢ Edit




Mailing Virality Campaign
+ Back to list

Info

Give a name to your

e S = Mailing Campaign name
Mailing Virality Campaign 9 pa'g

About your Virality

i Enter description
Campaign

: Virality Campaign

Channels « Supports all major platforms i.e.
Facebook, Twitter, LinkedIn, Mail

v = etc

Facebook WhatsApp Twitter E-mail -

who « Deep Analytics

« Viral Coefficients metrics
 Linked Reward Management

- . « Can be combined with

Campaign Management,

Gamification — Leaderboards &

Achievements

Sums

Rewards

When referral are reached.

Send emails.

Send manual email.

(+]




Configurations

For Silver, | want to give

For Gold, | want to give

Loyalty Program

* Flexible Tier & Product
configuration as per
business requirements

» Flexible Rule Engine

« Seamless Integration

* Rich Analytics
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Filter By

Normal

[l selected

LAB_LOCAT...
40
40.0%

[l High Density

HOME_PAGE...
100

80
8070%, 20.0%

REPORT DO..  LOGOUT
30 10
30.0% 10.0%
LoGoUT
20
20.0%
[l Low Density

LAB_LOCAT...
20

[ Leaf Node

EVENT SUMMARY

o Last Selected Event

REPORT_DO...

o
&+ UniqueCount 30

(g ChurnCount ()

ACTIONS

Send Notification

User Flow

* Visualize Complete
Customer Life Cycle

« Map Customer Journey

* Reduce Drop-offs

* Improve Retention

« Omni-channel Targeting

* Increase Conversion

* Improve UX
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* Geo-fencing
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Geo-Fencing

Interactive map to select the

multiple Geo Fences

A fence can be as small as 50

meters

Users can be targeted based

on following cases

«  Entering the fenced area

«  Exiting the fenced area

« Dwelling inside the
fenced area



) None (0 Geo-fencing ® Geo targeting
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Geo-Targeting

Interactive map for selecting
the users in a particular
location

Select Country, State, City to
send targeted push

Getting Geo location of
various users and then
segmenting them to send
targeted Push messages
Campaigns can be built for
automated targeting to the
users on the specific geo
locations
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Regression
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Classification

Prediction Analysis

Propensity to buy/churn
Customer Life Time Value
Customer Segmentation
Up-sell & Cross-sell

Lead Scoring
Improved Content Distribution

Analyzing optimal campaign
channels, content & time
Document Automation
Image Recognition
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