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massive behavior analysis

Accurately track the complete
journey of every visitor passively
and anonymously

Transform collected data into
actionable analytics to optimise
operational and strategic decisions




Product

ROI-oriented: Deliver actionable
insights to make business decisions

Accurate tracking: Advanced retail
insights and predictive analysis
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Platform
accurate data collected without shopper interaction
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ACCESS TO DASHBOARD
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0 Shoppermotion doesn't track customers Q Encrypted and compliant

it tracks tokens installed in shopping tools or handed using SHA-1 following EU recommendations




Case study

using proprietary tracking tech

Solution to replace actual manual
tracking tasks to analyze journeys

Deployment in an EU flagship store

Reported 19,3% in sales in the
suggested areas after 6 months of
data analysis

Accessed by CRM, Sales Mngrs.,
Store Mngrs. and Country Mngrs.
for product optimization, marketing
and sales on daily basis




Global vision

Heat map
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Global vision

shopper flow and store performance per category

Sections layout Global KPIs
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Global vision

shopper flow and store performance per category

Dwell time Flow map
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Interactive flow maps

o @) L) Proximes - Dashboard

“— C 6 ntps://app.shoppermotion.com

Tokens Analytics Sections Flow WiFi Analytics Real Time E‘E Jesper Brodin jesper.brodin@ikea.com




Actionable insights

flow-maps, speed maps, correlation matrix and optimal schedules

: ’
, issues
o | '




technology

top-notch Big Data architecture

Top performance: 50 scanners need vs. 150 WiFi1 APs for 300k+ sqft.
Proprietary accurate fingerprinting location and tracking engine
Super Cost efficient cloud-based solution
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