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Winning and keeping customers ecivied
Is becoming challenging

5x higher cost of acquiring new
customers as compared to
retaining old ones

(Deloitte)



https://www2.deloitte.com/cz/en/pages/deloitte-analytics/solutions/customer-retention.html.html

Consumer experiences are changing

Flight to digital

17% increase in e-commerce sales in
2022.

(Gartner )

v

Shattering of brand loyalty

75% of consumers tried new shopping
behaviors, 39% of them deserted trusted
brands for new ones.

(McKinsey)

techvista
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Shift in purchase drivers

64% of consumers cite convenience
while 57% cite value as top drivers for
their purchases.

(McKinsey)
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https://www.gartner.com/en/marketing/insights/articles/the-top-6-marketing-predictions-for-2022
https://www.mckinsey.com/capabilities/growth-marketing-and-sales/our-insights/emerging-consumer-trends-in-a-post-covid-19-world
https://www.mckinsey.com/capabilities/growth-marketing-and-sales/our-insights/emerging-consumer-trends-in-a-post-covid-19-world

Data privacy concerns

69% of consumers are
concerned about how
personal data is collected in
mobile apps.

(Forbes)

Consumers are asking for the
right to “opt-out” of data
collection

techvista
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Customer data challenge

« Having the ability to bring
together data from both the
digital and physical worlds at
a global scale

« Overcoming incomplete or
inaccurate customer data

« Unlocking digital intelligence
using Al/ML-driven modeling.

(Forbes)
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A solutions require capabillities: echvisa

Unified and persistent Collection, parsing, and de- Identity resolution of .
databases to accessand  ——> duplication of customer ——> anonymous and registered ——> 360-degregucilLésiLomer profile
manage customer data data customers 9
Manage data to ensure Analyses derived from Customer activation and
Customer segmentation —_— > optimum customer —_— > combined sources of —_— > customer journey

experiences customer data optimization
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Customer Data Platform as a Solution

CDP is a collection of
software that creates a
persistent, unified
customer database
that is accessible to
other systemes.

Features of Customer Data Platforms

» Inputs from any
source

« Stores in usable
format

|E|n) )

Source: Gartner
725524 C

« Associates ID

to person

« Appends

external data

s Deduplicates

Unique ID:
123456
Name: John Doe

+ Defines rules

- Deal
Seeker

jd@gmail.com
Last Purchase:
11/24/2021
Gender: Male
Attribute:

(© )

Loyalist

| New
Visitor

- Out-of-the-
box models

custom R,

techvista

« Content/offer » Connects external

optimization systems
+Import «Next-best
recommendation
Python « Journey
analytics
— E Email
— D Mobile
— I:T Social
P
@\_: (ﬁﬂ - R Website

Optional Features — ﬂ Commerce

— F Advertising

— & o1

Gartner
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Vision

“Empower every
organization

to understand its customer
data to derive insights that
power personalized
experiences

and processes”
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Capabillities
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Unify

Pre-built line-of-
business connectors

Additional Power
Query connectors

Connect Common
Data Model folders

Bring our own data
lake

Unify

40,000

Matched records details

Deduplicated records details

10,000

10,000

techvista
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Data unification

Multi-billion $, leading bedding retailer in the US with more than 2,600 B&M stores

across the country

Main Challenges:

(

Lack of a unified platform for
customer analytics and insights

\
P

.
(

Inability to stitch customer data
obtained from multiple sources

AN

captured and modelled

Customer touchpoints were not

AN

.
(

\

No customer Master Data
Management process in place

AN

 CASES

4 . .
Downstream applications could
not cater to customer centric use

AN

Statistics:

/

Total Customers
100.8 M

.

>
Unique Customers After

Deduplication

\46.3 M

AN

/

Total Data Sources
24

AN

\_
>
Total Record Processed
301.9 M

.

AN

techvista
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Data Sources

Google
Analytics

Google
Client ID

Website
Activity:
Tealium

Store Calls
Data:
8x8 Calls

Reviews:

Bazaar Voice

Delivery
Reviews:
InMoment

Dynamics AX #

Dynamics AX #

Email/Customer
Code

Phone #

Corporate
Helpline Calls
Data:
InContact

Reviews &
Web Chat:
Podium

E-comm Orders:
Demandware

Product
Recommendati
on Survey

Customer

Return/
Master

Warranty

Unique Requests
Customers Email /Sales Force

~46 Million Id

Salesforce

Email/Phon Emails
e#

Salesforce
Einstein

Financing
Application

techvista

A Systems Limited Company

17



i techvista
Enrich ista | 1

Proprietary N
audience =
intelligence meee

Third party data : - I P~ ) |
providers | e . P U
Aggregation with s | O || ||
Office 365 data

SFTP custom import



Power end to end customer experiences

Customer |

techvista

-

Customers

Customer ID

Rewards number

Member since

Birth data

Address

Favorite time of day

Preferred payment

Mobile app user
Gender

Email consent

Patti Melendez

A

Seattle, WA, United States
Last activity: 4/12/2021

= %

020938672344c49823409r83314
2,218,411

3/12/2019

7/20/1997

1108 23 Ave S
Seattle, Washington, USA

Afternoon
Credit card
Yes
Female

Yes

Timeline

O

@ 0

&

Online order
$46.78

4 items

POS Purchase

$16.20

1 item

Online order
$36.35

3 iterns

Redeemed offer
Guac

Birthday

POS purchase

g g4

Customer service call

Call notes

[+=]

[
T

=

Segments that include Jane

High

Recommended product

Guacamole

CcLTv

$862.63

Go to segment
Go to segment

Go to segment

Favorite order

Chicken tacos

Total orders

55

A Systems Limited Company
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Data-Driven Transformation

Problem Statement

Required a mechanism for unifying and deduplicating customer data to create golden records and 360°
customer views.

Approach

Integrated all systems to provide an enterprise data view

Implemented Customer Master Data Management (MDM) to create a persistent, unified customer
database

Established Al and ML algorithms to drive customer retention rates
Optimized Customer Conversion and LTV
Provide Customer Data Services for improved customer satisfaction and services

Results

Data-Driven Culture and Strategic advantage contributed to following results;
26% Increase in customer retention year over year
15% Increase in new customer acquisitions year over year
19% Sales increase year over year
33% Achieved merged and de-duped customer master data set
Analyzed Market Basket to identify best-fit products
Analysis uncovered logistics opportunities to optimize supply chain delivery efficiencies

B Azure Data Factory dat ‘ i m Power BI

ADTICKS  ecomstampess

q

v




Consent enabled - Build frust techvista | «

° |mpor-|- Ond Unfitl.efi s‘egmént e
manage consent
data

 Establish consent
attributes in

profiles

e Create consent-
enabled
segments
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Enrich with Affinities echvista

 |dentify highest
affinities
« See SoV across

brands and
interests

* Richer profiles,
better

Overview of Brand
Unigue count and chart values are approximate.
Updated: 21 hours ago Last run

Attribute info Top values by count

Umnique 4 [0.4%)

segmentation e

o 200 400 600




Prebuilt Al models

 Transaction &
subscription churn

« Next best product
recommendations

e Customer lifetime
value

« Sentiment Analysis

Predictions

Product Recom

Model performance

®

mendations

Both the quality and quantity of initial
data indicate this model is ready to
recommen d products.

ata statistics

techvista
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Predicfive analytics echvista

Holiday Sales Uplift Driver Analysis

» Predictive / Prescriptive decisioning workflow to capture sales uplift drivers in High Traffic

Days & help with Prescriptive analytics to capitalize on such events e.g. Christmas and
New Years Holidays

 |[dentify market opportunity pockets in terms of brand tiers
and retail channels (where to invest to avail more conversions?)
» Use of statistical deviation scores to mine significant sales uplift drivers

[n |
— = Category 4 | Brands with most contribution to fairshare deviation
hii 'Iii | PO, O,
L0 %
[ Mt Satis Fomer |

ESTEE
ESTEE LAUDER LAUDER

P o PYR=ZatlL

Alag Swel P w

Teg M P rardde

Grmatay troen i heber Laat Y
Crambay Hran 1 Uity Toded L Fame
Srambay e 1 Undy Toddd Ll Fame

\Resvyling Gpged Bt

Hr sl
Hra

£l
Heasd §
He sl
Brasd H
Bra

Pociket of Dpportunity
Branh with most coatribution in 13k -thane Sedaton scofe and with

Figh P Fet il b dlelesl, [of crbh b Pttt O osppsie oty Theetd df e
Dptienal ¢ eyl & hod CorTe D CHlegory TS a5 they will huree The
rraridl RN, E.f. piriitisrang, aiioflment, idrbeling idend, proing.




Unlock powerful insights techvista

Bl Pages ' Export ~ = Share [ Subscribe [ Comments ¥ Favorite -+ ) Resetto default [] Bookmarks v V
Average Visits Brands Timeline
Bactisitios 17

goeee

Patti Melendez

P‘rDjECl‘ manager Interests e e Traniaction from Galss - 1min sgo | MEAL TE

Pdi o R a1 Sealhe oradilCon 480

Customer since 472013 Average Spending

Sacial mecka mantesn - TEAT AM

Gender Fernale .
Mobide app v - §98, & min
Family status Married 0 B T 1 ofter .
Segments
Address 1108 23rd Ave S By Average Churn Score and Total Last Purchase Amount
Emadl froen Marketing 17 min
Seattle, Washington, USA 1 Csned o It e Latest 1o of the line

- Likely to Churn o _'.I'.Ims-u-m.: BF4,18, & A
Churn Score 3 P —

1% .. Engagement hoore
E Caoment & Potential Repeat TS 004
T El:gl.: 2 . /
c "
Mos MR Iuable ._-eqnlnt.,

&

s02M 03M 89%

25
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Customer segments echvista

i Customer Insights

« Create groups Segments
based on ) e
aftributes e '

« Discover segments
using Al-modeling

« Gaininsights and
understand
activity .

 Find look-alike |
customers
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Understand customer journey echvista

Customer Insights

. Delve inTO YOUr A Product Recommendations
customer journey b Hoddtperormanee ""“""’“"’
* Eliminate friction e ok " e
with next best f s I l l l i
everything

ecommended

tite
Key recommendation factors Data statistics
oducis. Pattenie e purthaies of & & wilove ot G lonmerns
e heve fn hpad . vodch 87.3K transactions
5 5.05 customers
ship 5
3
Exp i 114 prochucts
Adr
- s fhusnc e

Sample product recommendations

Customer 1d op product recommendation Score See al recommendations



Use Case: Customer Journeys

Analyzing Customer Drop-out Rates

Exploring drop-out rates allows

organizations to analyze:

« Stages where customers are dropping
out

+ |dentify bottlenecks that may be
impeding customers' purchase
journey

Analyzing Customer Journeys Post Marketing
Call Engagement

Analyzing customer journeys after a

marketing interaction allows organizations

to understand:

» Effectiveness of different marketing
mediums

« Types of customers for which certain
mediums are effective or ineffective

* Mediums more likely to lead to a
purchase

Post Purchase
Drop-Out

No Further Event - 379%

Post Email Interaction

techvista

A Systems Limited Company

Post 2nd Email Interaction

Drop-Out Drop-Out

No Further Event- 41%

Email - 29%
Survey - 14%
Email - 43% o
_— Call- 10%
No Further Event - 279 \’_4—7
~ Web - 496
Call-13% I
—~ Store Sales - 2%

Survey-11%

Email - 199
Call -15%
Customer Base Web -10%
e
Store Sales - 38% L Survey - 1096
—— — -
e —
/ Web - 26% R Store Sales - 2%
_— I
Call - 209 Case - 0%
/
/ Mon Store Sales - 9% Mon Store Sales - 096
‘_"’%T Email - 5% Recommender - 0%
Case-1%
‘ S . Survey - 0%
Recommender - 0%
Customer Post Call
Base Conversion

Store Sales - 84%

Store Sales- 68% P
e / Call -10%

Web - 4%
Store Sales - 3%

Case - 0%

Store Sales -67%
Store Sales - 54%
Call-32% o

Non Store Sales-17% /
/ Non Store Sales -4%
Call- 12% L

/ = Email - 1%
/ Email- 3%
- Case - 0%
—_ Web-1%
% —
\ ¢ _ Web -0%
Case-0% o

Recommender - 0%

) S Survey-0%

T (all-16%
—as—
Non Store Sales- 1%

Post Follow-Up Call Final Call Conversion

Conversion

28
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‘t have access record.

st

OpenYammer 1

# Share

Segments T

Rosalie Sands

Alex Wilbe:
’ Suggestians {preview ghts (proncw Contact - Customer Insights Contact Form

‘Contact Onboardi
Active for 7 months
Pradiction Y

Lead Customer {7 Mo) Ambassador >

Sort by
Summary Relationship Analytics Related
UetimeValue is 64% above average LifetimeVaiue is 58% above average UfetimeValue is 52% above average
G om : : B A P "
Customer Insights: Contact Information urc 0 Assistant
Customers 4

Relationship Assistant

= | T — 1
| — wuuw il g e

Designer purses and handbags

Seattle
Sales
UfetimeValue is 38% above average UifetimeVatue s 32% above average UtetimeValue is 26% above average
W Lead:

Collateral @ Survey - 08/28/2020 CUSTOMER
. " ‘Awesome fitting

Pos Purchase - 08/25/2020

B Orders Purchased dresses 1 Fabrikam, Inc.

B o = t Name

S Pos Purchase - 08/23/2020

@ Product Purchased Tops Rosalie

- ) rosali nd: ymail.com

- - ast Name ~
) Ay, sl - 082172020 y

s B C a s

Create richer segments Predict customer intent
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Activation

L4 EXpOfT Unified dOTO TO . §0r1|1ections (preview)
business apps s

. Share B2B and B3C i i
segments e W Forsminnd cvm—

« Automate data exports

« Engage customers like i ™ R
never before ;

Y Azure Blob Storage Azure Data Lake Storage Gen2 Azure Synapse Analytics Campaign Monitor
B - e @ - s



Drive meaningful actions

ONLINEADS @ MEDIA

NEWSLETTER
SeSETAL AT COMMUNITY &
@ ORI SOCIAL /
PPC REVIEWS
'Q’ '0\ & NETWORKS @
EMAIL ® BLOG \ (

I 1 WEBSITE &

) BLOG @

CONSIDERATION ADVOCACY

it AN
i
Sy

pIReCcT @
@ . EMAIL \ / IR :ﬁ%wwoc? +7 PROMOTIONS
N o N’
PR & OF MOUTH
ECOMMERCE
RADIO

TV - PRINT

techvista
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What sets Microsoft
Apart?




Analysts rate Microsoft as industry leader

IDC MarketScape Worldwide Customer Data Platforms Focused on
Front-Office Users, 2021-2022

Capabilities

Leaders

~ Redpoint Global

Algonomy

Bloomreach Insider

BlueConic

Microsoft

Optimizely — , k
Sitecore— Adobe
Lytics -/ . Major Players
Optimove

- Salesforce

Contenders

Participants

Strategies

Source: IDC, 2021

techvista

ANALYZE el CUSTOMER TR
ID( e DATA PLATFORM @ FUTURUM.:
=5 INSTITUTE

FORRESTER’

@ Research

A Systems Limited Company
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1 : techvist 34
Analysts suggest, customers confirm Microsoft e

as industry leader

AEP ) ;
B unicef &

e NEDERLAND 11Y9LI
"Customer Insights is going to help "We can be faster about getting "The packaged solution, with
us match up what offering makes insights about our donors. We can artificial intelligence and machine
sense for what segment.” act fast on our data." learning, enables us to quickly and
easily unify customer data scattered
Evan Howell | Michiel van Straten, across multiple systems.”
Director of Sales Initiatives and Market Analytics, AEP Energy Senior Data Analyst, UNICEF Netherlands

Bernt Bisgaard Caspersen,
Head of Solution Team and Architecture, Tivoli

unicef@& € MARSTONS LIBERTY

CAMPARI NEDERLAND TRAVEL AEP
. elka. BiEecy
IN “RAIVI: TRUGREEN™ % 9daymn GNC 34

y ncton R Perinsrasi children’s
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A Systems Limited Company

Why

TechVista?




$600 M+ 8500+ 138+ tyehyista | =

Dellvermg SeamleSSIV fora Market Employees Global Active Clients Years In Business
Digital Tomorrow Capitalization Globally

Systems is a premier digital technology solutions provider with a team of over 8500 brilliant minds globally who continue to innovate in building leading
enterprise solutions that ensure a promising future of our customers’ digital footprint for sustainable growth and profitability. We are passionate about
solving our customers' challenges using customized, scalable, and efficient products and services. Our people are our promise and method for driving
global digital engagement. As a digital technology services provider, we encourage the free sharing of ideas throughout Systems.

Our ability to improve, accelerate, and generate key competencies is driven by our investment in our people. When Systems thrives, everyone benefits.

Subsidiaries and Affiliates:

* Systems Limited

Canada UK
OQ * Systems Middle East (Techvista)
o g q Germany
Digital Transformation ;
Cloud Enablement & Data- UOS;A Qatar 2akistan * Systems Qatar (Techvista)
Driven Service Portfolio EgyptO% e Systems Arabia
Saudi
Arabia g E . .
Q Systems Misr
Success-Proof Methodologies Singapore .
g * Systems APAC (TechVista)
Q * Systems ASEAN
o Australia
Strong Partner network South Africa * Systems Ventures
* Visionet (North America, Europe, UK)
Value Offerings and Accelerators e .
g Our Prestigious Accolades « Oneload
Forbes Asia Microsoft E-: D 4
W ClickDimensions

INNER BEST™>"* Partner

for Microsaft Business Applications 2022 :': Microsoft

Top of Microsoft’s most Best Under A Billion three Partner of the year 2020 Received SAP® EMEA S Partner Two awards in "Most Outstanding  Recognized in ClickDimensions Top 10

strategic Business years in a row Excellence Awards 2022 for Top Company" Revenue - Global award category

Applications partners two New Partner and Service

years in a row Excellence



techvista
What We Do ista | 57

Our global strategy is focused on three key pillars Digital, Data, Cloud and Infrastructure and this directs our work across all our sectors.

*  Digital — Automation & Optimization
*  Business Applications — ERP / CRM

*  Customer Experience

*  Application Services & Modernization
* Digital Strategy & Experience . e
* Integration / Middleware DIQITO'

@ Services

*  Cloud Services

*  Workspace Services

*  Cloud Ops & Migration
*  Cloud App & Integration

Intelligence &
Automation

*  Data Management & Engineering
*  BIl/Visualization & Analytics
*  AI/ML & Data Science Data

O Intelligence

Additional Offerings

Digital Infrastructure Services Outsourcing

Information Security Quality Assurance

Infra Managed Services Business Process Outsourcing
App Managed Services Core and digital banking services



PARTNERSHIPS AND STRATEGIC ALLIANCES techvista |

ar Microsoft

SAP temenos (‘ Informatica "‘ Adobe

& RedHat 2 HuawE g ERICSSON accenture pwchi. Dot \/-sprinklr
m mendix @ Icertis  ClickDimensions ) MANNAL -AVANCEON malomatia_\;?// 505 GLOBCOM
b -

% iVolve: splunk>



Trusted By Customers

Insight Driven

We use the power of research, customer

oufreach and data/analytics to uncover »
insights that lead to transformational ¥kl NOADS & TRANBRORT ATHORTY

change
o

i nallg b asogtall adull 3iigall bl aligll
DEPARTMENT OF HEALTH

Systematically Tested
We validate our solution by testing each
system with real users and customers

to produce exceptional outcomes (, clgiyl dq_m‘-i'
enoc ADNOC
ye—a,L5

Carrefour

User Centric

We create user experiences that entice and
educates customers to optimize their
experience

Johnson 7))1(‘

Controls ‘

SLONCE LSLAL WU LS
[DUBAI WORLD TRADE CENTRE

Financially Impaciful q*‘
We deliver work that has immediate, s
substantial and sustained impact on your

bottom line

Onfo salons

A Freeman Company

‘l. L &
. Gusigloill .8l

UNITED ARAB EMIRATES
PRIME MINISTER OFFICE
&{a

& uuialig ayg-gll aualaivl alugll

FEDERAL AUTHORITY FOR IDENTITY & CITIZENSHIP

g d a0
P/ N—t

ADIB

5 B SANIPEXGROUP

J—didlgolya LG b
DEPARTMENT OF MUNICIPALITIES
AND TRANSPORT

a 4 : U.. 2
SMART DUBAI

@
Wollwl o Cliy

Dubai Islamic Bank

Jume‘?rah

«3 SORBONNE

g UNIVERSITE

ABU DHABI

ETIHAD
CREDIT

INSURANCE

8

gisulinsd i dia) dyas
CENTRAL BANK OF THE UAE.

Edu )]
olaidy
b RSN

/N
/@,\ DFM
QSN ST som
N/

@

»
P L
DO
e |
Faman o

S

didollolo
Aqaba Water

B® Microsoft
Services

techvista

g g gl 23y
MINISTRY OF FOREIGN AFFAIRS
& INTERNATIONAL COOPERATION

um dogSa diigg f)
Dubai-Government W/Shop \

h_iiise sa SR
amentof Sharjah @R Yo
dys

asylal
Sharjah

JETEX

SUNMARKE
SCHOOL

Where Amazing Happens

Q I
purehealth

A Systems Limited Company

LA Aoy
DUBAI POLICE

S L o i I

DP WORLD?

@

Ahmed Mansoor Al-A'ali
Group

[WEYEY ﬂd‘ﬂ ..... )
Ambulatory Healt

39
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Customer Insights echvista

Solution Overview:

Our Customer Data Platform solution offering the fastest way to realise the full potential of
customer data, bringing together data from multiple source systems into one centralised
repository.

Benefits: What we

Solution features: deliver/USP

Tangible outputs based on customer data Identify one

Holistic true customer Ingest any
customer data and their data, of any

platform interactions size and type

m Collaboration |||| Power Platform

e Partnership with e Expertise
Techvista working on extending
a collaborative Customer Insights
solutfion with Power BI,
Ideation workshops Power Automate,
to get started with PowerApps &
your first deliverable Virtual Agent

Al & Data Platform
Take Customer Insights e Expertise
to the next level with
- Depiy 102 il emironment  ard ekont e S Machine Leaming » Proven experience with
} L I Scale out the solutions CRM and customer data

with an Azure Modern .
Data Warehouse

Working Proof-of-value which can be
easily extended

Consolidation of disparate customer

centric datasets Unlock

Low TCO and personalized Undertake

i customer predictive
rapid, low/no offers and analytics,

code marketing such as Next
development opportunities Best Action

Customer segmentation and Histogram of
activities

An understanding of your market and
demographics

Big data platform with endless scale

Business Analysfs to

Built on the Azure Data Lake help uncover key

: v'v‘l?igﬁgp Handover customer drivers
Implementation*: Producton
As little as 3 weeks and $10-15k Initial
1-day FTF or virtual training: | [ Co-buld ofthe final saluton

* Integrate into other solutions
and the Power Platform

Corporate* rate $1,500

Individual** rate $500 ($300 virtual) * Maximum 8 attendees
** Minimum 4 individualsrequired to run the course
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Qur Approach

(nl)
C F Mobie ‘.
ontacts Power Bl
H % LI .
POS oc p .l s @&
. O Analytics Power Automate
X —
o wJ PowerApes
Campagns Z ’ Bots ‘
&
- o ¢
Web ® ®
; Al and ML ) In-person MR
U c
Empd
: ==
Mobile W
P— Data lnSlghtS ......................... Action ............ Py



techvista |

Next steps
NN ¢
& & &
Watch the demo video Sign up for free frial

Learn more Get started with Dynamic
365 Customer Insight
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Better together:

Microsoft 365 Customer Insights
& Azure Synapse




Dynamics 56
45

Challenge: Maintain two critical, yet independent analytics techvista

systems
Solution: Azure brings these two worlds together

Data Science Business Analytics

Easy to use
Fast exploration
Quick to start

Proven security
Airtight privacy
Dependable performance

Data lake Data warehouse



. . techvista
Microsoft Customer Experience Platform + Wista | <

Azure Synapse

360 view of the customer Advanced analytics



Reference Architecture techvista | «

Data Sources* e — L\ & L ©
— : . - : “4 : -------------------- =7
Q“mmm‘ [ @ | . 'efA .g ! Mktg Automation
; o Power Quefy i = .lp + 3P . ' Azure Machine ANy . W .
| :
'@‘ Demographic | Enrichment Learning Aom.
¥z Ad Activation
013 Operational @ o I 1 T l
By Fnanca ~ S % L 7 Sa— o '
__ Azure Synapse * ' . d

’Q“. .‘D
— Customer Insights )
Dynamics 365

Azure Data Lake

T

——

| &P
.
M Microsoft Dataverse J '

Azure Data Factory

Power Platform



Our Capabilities on Azure Data Platform techvista

Extending the power of Dynamics 365 Customer Service to ensure instant connection and engagement with
customers across digital marketing mediums.

\ Microsoft
V Dynamics 365

D365 Integration

Integration of D365 & CE with Enterprise
Data Platform using BYOD, Data Lake Sync
and Data verse

O-\.

o= =

of

Ingestion Framework

Techvista has Pre-Built Ingestion Framework
with configuration driven mechanism that
accelerates the development process

e
u
an = ¥
naam

Data Storage

Azure Data Lake used to serve data
centric use cases holding data

from disparate data sources in
refined/transformed format as well in raw
format

Data Processing

Apply data transformations with highly
scalable and reliable architecture, meeting
the business SLA's

Power Platform

Power Platform

to build business applications in rapid fime,
and provides analytical and self serve
capabilities using Power Bl

&

Azure Machine Learning

Machine Learning & Al

Solved complex business use cases
using Azure Machine Learning & Al,
leveraging power of prebuilt Al models



