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For more information, connect with us at
www.thakralone.com/contact

Why Thakral One

Headquartered in Singapore is a technology consulting and services company focused on
core business applications, banking, solutions, digital technologies and data analytics. We
are an experienced Microsoft Solutions partner, certified gold in competencies across
nine solution areas including Cloud Platform, Productivity, Datacenter and certified silver
In competencies across three solution areas.

Diversified skills
and capabilities
across industries
and technologies

Strong expertise in the areas of
Functional, Technical, Architecture,
Project Management, Technical
Support, Risk Management,
among others

30+ Certified Microsoft
consultants in the region
backed by premier
support team from
Microsoft team



https://www.thakralone.com/contact

Analytics Service Offerings Summary THAKRAL ONE

———

Thakral One offers services in Analytics foundation that includes different shirt sizing from
Simple to Medium to Advanced Power Bl dashboards. These Dashboards may involve advanced
charts such as Sankey Chart diagrams or Burn up charts.

Service Offering Type of Service

Power Bl: Simple 1@ 10 DAX calculations
Power Bl - J Power Bl: Medium = 10 to 20 DAX calculations
Foundation Offering Power Bl

Power Bl: Advanced o 20 + DAX calculations
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Foundation Analytics

Power Bl Quick Starter Packages THAKRAL ONE
Power BI Starter Pack Coverage:
» Power Bl Implementation, includes:
v' Implementation of Dashboards under various options
Power B * Power Bl Enablement Sessions:

v This covers customised training course and enablement of customers on Power B

: : : -3
Power Bl starter pack implementation options m’}

FACET SIMPLE MEDIUM | ADVANCED

Basic data transformation V] V] o
Data Data Consolidation o © © Power Bl Enablement Topics:
Preparation | Multi-step Queries (%] (%] ]
Use of complex Power Query formulas () () ) v Power Bl Basics
Source Tables from Data Warehouse / Data Marts V) V) o v Power Bl Desktop
- Integration of. star s.chemas o o o v Data
Modelling Use of non-dimensional data source (%) V) o - Preparation
Derivation of master/reference tables () V) o - Modelling
Management of many-to-many relationships () () o ) i lization
Standard out of the box visualization V) V) V] L, Pov\vltlasru; I;aervice
Highly customized visualization V) V) o .
Visualization Use of Standard DAX Calculations © 9 o v PowerBl MOk_)”e_ _
Use of Advanced DAX Calculations © © 9 v Power Bl Optimization
Count of calculated columns/measures, hierarchies and groups 10 10to 20 > 20
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Foundation Analytics

Insighting Use Case: Campaign Reach Analysis for Banking L ONE

Foundation Analytics

CUSTOMER EXPERIENCE KPI Post-campaign
MONITORING & ANALYSIS Measurement & Monitoring Analysis & Insights

Power Bl

Campaign Reach Analysis Quadrant Analysis

Channel Campaign Type O. Control Group Initial Offer (Invite) Invitation Deliver. Message Status Points Tier Credit Limit Tier Spend Tier e No. of Customers Annual Fee Interest Rate Avg Credit Limit Mir
Mobile App Cross-sel 6 Pending K 23 57K -
. < 4 e S 3 El itver 2048 £2.000.00 002 £45,000.00
. K 3 29 ac £5,000.00 1 £95,000.00
23K zx . M o lue £1,000.00 #£25,000.00
01K 3 H 04
SMs Retention I oK : - 8 o . - S o — = Gold 1978 £3,000.00 002 £55,000.00
2536 843 14 — low W & low MDD HIGH oW MDD HIGH Platinum 1940 £4,000.00 002 £75,000.00
Proposed N Total 10000
166 Web App Active Last Web App Usage otal
Custom Mobile App Cross-sell 6 Bounced Impression ,
2495 &40 312 — 7 3 O eno 5 e tweee I 03¢ r—
Pendir 10K =
Pending 5 49K e
" H £ N High 253 252
Contact te Upsel Fallout Deliveres d ked 5 5K 2K
2466 812 214 7 i Iz g I Transaction | | Avg Redemptions Aug Redemptions
0K 0K 2 “ o 3399 3404
Web App Active Last Web App Usage Last Contacted Card Type Mobile App Active Last Mobile App Usage Avg Days Last Paid Avg Days Last Paid
®vEs ONC J _ 2 206 20K 20K 10K 20K 1099 1099
g <= 1weec [N - s 2, - . v 2 th thi
ok § coTWEK K 3 X "‘ESK'PC weee [ ¢ Avg Monthly Trx Avg Monthly Trx
5 & raweeks NG : -« ] 0K
43K § e ‘ 5 P - bes ir
s s 2 2aweeks [N -« S ok E . i 7 Low s :
] ) N s K 12K
2 51K 3 o o 0 e g z Transaction | Avg Redemptions Avg Redemptions
0K oK 5K 0K ES N Toe © 3 51K . _
3 o3 oe * Countl | .02 3391
Mobile App Active Last Mobile App Usage Last Credit Card Usage Last Campaign Type Offered Last Contacted Last Credit Card Usage Avg Days Last Paid Avg Days Last Paid
oS ONO 2 N R 2 i § . ¥ 33K 3.4 3.4 299 297
. | S 2 ERRAN  RET H Jr—— Avg Monthly T Avg Monthly Trx
o ¢ ! S roweees [ 1k i =
5 49K & . s X [ RIS
5 sk 2 K 2 e 2-3weeks [N 1« B Customers per City
E] s 3 8 | REX f o
S 2K oK 5K 0K 5K ° o tian:
ok B ’ Upse Cross-sel Retention oc 2 o - i fentiang 4
- P - 0 - - N\ % lippiry
Points Tier Credit Limit Tier Spend Tier 7
10K Per Card Type Last Campaign Type Offered 5 VIETNAM M
o 78K 38 4 67K |
H 2 2K ¢ 32¢ H I - x« 23 s K o PHILIPRINES
g g g 5K . g 206 20K 200 13k 20K g .
s 5K B sy s 29K 3 2K 2 3
H 21K z* z 3 S x g
3 o - : 04 [ : z g ‘% :
S — °w S — 3 3 ses Karor
Low MID HIGH Low MID HIGH Low MID HIGH S ok 8 o s
Bue  Siver  Gold Platium  Black Upse Cross-sell Retention 1> Bing ar [SE35% a2 Tom e 2021 ot Grorston

* Which channel should | focus more on for my campaigns?

* When was the last time my customers have been contacted?

* What is the customer profile of my active and inactive users?

* Does the last campaign type offered most likely affect the activeness of my customers?
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* Redemptions, days since last payment, and monthly transaction count of:
o New vs. Tenured,
o High transaction vs. low transaction customers
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