
Design Tips & Secrets



Where do I start?
Understand what the goal of your email is. Before you can decide on your content and what you 

want your email to look like, you need to know what you want your email to achieve. For example, 

are you trying to drive sales or perhaps increase awareness about a service?

What message do we
want to 

communicate?

Who do we want to
communicate with?

What content and assets
do we need?

When do we want to
send?



Subject Line First
Your subject line is one of the first things a person sees when they receive your email and often 

determines whether they open your email, or just hit delete. So, your entire email campaign relies 

heavily on you having a strong and compelling subject line. Here are some tips on how

to create a killer subject line.





Your email layout should help your readers know what they

should check out first, and what action you’d like them to

take. They should be able to scan the email quickly using a

logical hierarchy with large headlines and images

focusing the attention. Use layouts to break up space and

help create chunks of content. Structure your emails in a

way that makes it easy for subscribers to read.

There are three different layouts which we recommend you

try. Keep in mind that your content must fit the layout in

order for it to work.

Your Email Layout



Inverted Triangle

This layout is designed to drive the

reader's eye down toward your call to

action and is one of the most popular

and effective email layouts.

This layout is great for promotions and

important articles.



The zig-zag

This layout uses angels to create a more enticing design 

whilst still being functional and easy to read. This layout is 

great if you want to display more graphics and works well 

for update mailers such as newsletters as well as for 

displaying a number of products.

Keep in mind how this layout will stack on mobile. If you 

have a large audience reading your emails on mobile then 

we would suggest you go for a more simple layout.



Single-column layout

This layout has all content stacked underneath each other 

and is the most simple email layout there is.

This layout is perfect for more plain text emails or emails 

that arequite short such as welcome emails and very basic 

newsletters. 

This layout is great if majority of your audience is reading 

their emails on their mobile phones as you do not have to 

worry about how the content will stack



Colour in Email

There is psychology behind how people

interpret different colours and the same

goes for the colours in your email

campaign. Here are a few useful tips to

keep in mind when using colours in

your emails:







Best practice for images
• Watch the size of your images. Adding a ton of large images to your email campaign is going to increase the 

load time and may even cause it to get blocked by spam filters. Use tools like tinypng.com to compress your 

images.

• Avoid image-only email campaigns. A red flag that spam filters look for are image-only emails. Not to mention 

your email won’t make any sense if your one image doesn’t load.

• Make sure you have a healthy image to text ratio. Some email clients don’t automatically download images so 

its crucial that your email campaign makes complete sense without images.

• Use imagery that supports your email content. Don’t just include imagery for the sake of it, add imagery in a 

way that emphasizes your messaging and enhances your design.



• Use imagery that represents your brand and company. Be mindful of what the images you use represent, 

some images may have a negative connotation and should be avoided.

• Add alt text to your images. Alt text is what will be displayed in place of your image if images aren’t 

downloaded and it can help your campaigns get through spam filters.

• You can make use of free stock images to help add imagery to your emails. Here are some of the free stock 

image websites we use: Unsplash, StockSnap.io & Pexel.



How to optimise your calls to action
• Use buttons – instead of hyperlinking your text use a button. This will make your CTA stand out and grab your 

readers’ attention. which is exactly what a good CTA should do.

• Use action-orientated text – your calls to action should encourage your subscribers to do exactly that, take 

action so use words that are striking and evoke a sense of action. Try using compelling verbs like ‘try’ or 

‘experience’.

• Keep your copy concise – Your CTAs should be short and get straight to the point, there’s no reason to waffle 

on in a complete sentence. Two or three words should be more than sufficient, like “buy now”, “shop now” or 

“get this deal”.

• Make it bold – use bright and contrasting colours for your CTAs. By making them pop they are going to attract 

your readers’ attention.



• Keep it above the fold – don’t leave your subscribers unsure of the action they are supposed to take, keep your 

first CTA above the fold to avoid a drop off in engagement.

• Create urgency – one of the best ways to get your subscribers to engage with your email is by creating a sense 

of urgency. Use words such as now and today to help create a sense of urgency.

• Guide your links – Once a subscriber has clicked on your CTA, where are they going to end up? Make sure your 

efforts aren’t wasted by directing your subscribers directly to where they need to go. Offer a customized 

landing page, or send them directly to the purchase page that matches what they clicked on in your email.



Extra design tips





Tips for writing content 
• Keep it short

Simplify your email copy for easy reading. Focus on conveying the benefits and use short paragraphs with 

subheadings for structure. Make it skimmable yet informative.

• Optimise your calls to action

Have a strong, relevant call to action that directs readers to take action, whether it's reading your blog or 

listening to your podcast.

• Benefit, benefit, benefit

Deliver valuable content to engage readers and drive conversions. Highlight the benefits to explain why they 

should read your blog or listen to your podcast..



• Be relevant

Target your email content to specific segments within your database for better engagement and conversions. 

Avoid a generic approach and focus on relevance for your specific audience.

• Avoid the spam filter

Now that you’ve got some killer email content you need to make sure that your email makes it into your 

subscribers’ inbox. Here’s how:

• Avoid spammy words like “free” or “100%”.

• Never use ALL CAPS, this is a red flag for spam filters and can come

• across as shouting.

• Send from an authenticated domain.

• Add alt-text to all your images.



If you would like to chat to our team about 

helping you or your company win with email 

marketing, get in touch today and let us 

know. 

solutions@touchbasepro.com

We believe that when people connect, 

extraordinary things happen.

www.touchbasepro.com
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