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business intelligence maturity model

How can we make it happen?
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Microsoft partner focused on intelligent systems
BOT

Predictive
Analytics

Cognitive
Services

Internet of Things turing



our offering, so far..

Health Education Government Banking & Manufacturing
Insurance & Energy

®
P-4 Customer Care

228  Human Resources
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ready-to-deploy solutions map
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Legacy Systems
CRM/ERP
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External Service

Human Input
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solution architecture overview
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“closed loop" solution, it continually incorporates valuable feedback into the decision-making process
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user interface & presentation schemas

Microsoft Excel Web Service Microsoft Power Bl

Workbook connected to Machine Allows deep technical integration with any Analyze predictions with powerful dynamic
Learning Web Service allows end-user application including Intranets, Microsoft Power Bl dashboards,

to introduce data and obtain real-time custom dashboards, mobile apps or legacy with natural language support.

predictions. systems.

This is the most simple and versatile
user interface to retrieve predictions and
compose rich analysis worksheets.
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how are we different?

Enable custom predictive analytics solutions at the
speed of market.

Results in weeks, no months

2

Costly large projects Quick Wins
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DroCcess

’ Work with you to identify scenario where predictive analytics worth you
\

‘ Develop an train a model for your business

|

®
tu rl ng ‘ Host the predictive service

[

‘ Help you to integrate this model in your current system and processes
/

’ Maintain the model trained and up to date
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agile methodology

We break the process of data mining into five major phases:

Initial setup :
) ) Business
1. Business understanding unders.
2
Extract & prepare data e Extract &
nitor repare
Modeling model e
3.5

Evaluate

Deploy model Model
Monitor model performance

vk W

y 33
3 i Select

Modeling Features
on going service
1. Re-train models



Thank youl!
tGracias!
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info@turingchallenge.com

www.turingchallenge.com
www.turingbots.cloud
@turingchallenge

B® Microsoft
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