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About Us

Vizlake was formed by a team of skilled Chartered Accountants and seasoned Finance
professionals who have a comprehensive understanding of business operations and the
critical Key Performance Indicators (KPIs) necessary for monitoring and analyzing any
organization.

With a collective experience of more than 50 years in the corporate world, spanning various
data analytics and business intelligence (Bl) tools, our mission is to usher in a new era
of technologically-enabled organizations. We aim to equip businesses with the capabilities to
make data-driven decisions and implement solutions seamlessly across all facets of their
operations.

At Vizlake, our aim is to empower every individual within an organization with actionable
insights gleaned from their data, sparking the drive for decisive action. Whether your data is
stored on-premises or in the cloud, spread across various sources, we specialize in
seamlessly integrating it to deliver real-time visibility. Our solutions are accessible via web
and mobile platforms, guaranteeing access to essential information whenever and wherever
it's required, leveraging the robust capabilities of Microsoft Power Bl.



STRATEGIC, ACTIONABLE

DECISIONS

Collaborate on data and reports,
and share insights across
applications to empower your
organization to make data-driven

decisions confidently and quickly.

QUICK INSIGHTS

Data visualizations aid
businesses in making quick
decisions based on data from
various sources. Live dashboards
provide clear and concise
reporting, while deeper analysis
can reveal patterns that lead to
actionable insights.

Why Business Analytics

TRACK ORGANISATIONAL

PERFORMANCE

Know what is happening in your
organization now, not just in the
past. Get access to real time
analytics on your organizational
performance so you're always
ready to make timely decisions.
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IMPROVE OPERATIONAL

EFFICIENCY

Analytics can optimize business
operations beyond financial
gains. It promotes a
collaborative, efficient work
environment where employees
can share insights and contribute
to decision-making.
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Dashboard Features

Interactive and user-friendly dashboards. Securing dashboards with specific features

« Cross Filtering
. Object Level Security (OLS) and Row Level Security

o Drill-down and Dirill-through functionality

(RLS) will be enabled to restrict the access of

« Attractive and easy to understand visualizations

individual users based on the privileges

« Option to download the underlying data into excel sheets

« User log to capture the activities of users in the

« Option to Annotate and comment
Power Bl Dashboards

« Book-marking options for easy navigation

« Multi-factor authentication to control the access into

r;_l'.‘-\_'—?l

« Option of self-service analytics for the users
the system

« Facility for intuitive analysis with de-composition tree



( N\

Unify self-service & enterprise Bl
Remove the challenges of multiple
solutions and conquer data both
structured and unstructured

(S )

Al gets to insights faster N
Reduce the amount of time spent
wrangling data and spend more time
getting answers

" /

a Anyone can N\
access and analyze

Make sense of data and drive
confident decisions without relying

on specialized skills

N /

How We Add Value

* Reduce cost, complexity, and challenges of multiple analytics systems
* Grow and evolve with a scalable, secure, and compliant platform

* Enterprise Bl tools like SSRS and SSAS are inside Power Bl

* Protect your data inside and outside of Power Bl

* Make immediate sense of unstructured data like images and text

* Ask questions using natural language or company jargon

* Discover hidden insights and understand what influences your KPls
* Accelerate time to insight with sharable machine learning models

* Expedite decisions backed by live dashboards

* Run your business in real time, complete ad-hoc analysis from any device

* Put insights where users spend time by embedding dashboards in
applications

'
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Our Expertise

Data Extraction Data Analysis

o Extract data from internal client systems, o Data mining to answer targeted business
On-Premise or On Cloud guestions and validating assumptions
o Extract data from client’s 3rd party systems e Preparation and processing of input
(e.g. social media, google analytics) datasets so they can be queried efficiently
o Collect external 3rd party data relevant for for report generation
the client (e.g. public data sets such as * Documentation of results from the analysis

surveys, census etc.)

Data Processing Data Visualization

e Process disparate data sources to create o Design and implementation of Dashboards,
data lakes and a common reference model Trends, Charts, Heat Maps and Geographic

o Transform data and process it for deriving Maps for effective visualization of the
iInsights processed data

o Perform different types of analytics o Web application and dashboards catering to

(descriptive, explorative and predictive) the different user roles
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EY Date
| AI ’I 01-Apr-09 - 31-Dec-09 O O
Category Subcategory BrandMame ProductName StoreMame Region/Country State, City
Al s Al o All s Al s Al W Al All v
Categorywise Revenue Click for Brandwise Summary Revenue )‘:", @
Cell phones

2 138.24 (7.38%)
Home Applances
TV and Video B616.47 (29.73%)

3.637.43 (12.55%)

32,144.03

28.978.87

Cameras and camcoarders

492966 (17.01%) Dcean

gops | g -
%& Atlantic ‘ﬂm (s 2 %ﬁ Q ‘
o » g

Computers 8,326.24 (28.73%) @e
AFRICA
Performance Over Time T A indian AUST!
@ ncrease B Decrease B Tatal 29 33? 40 360 5&
318261 s BT ' ' )
_— 1;.32-’-75- ol Gross Sales Sales Keturn
20K 3 .T1|:I.E';I _ .
3 293 38 - -
327154
3,374.89 g = Revenue FTD Revenue MTD ANTARCTICA
3.052.78 -
- 105.76v 3267.92v
) 3 of '~ I NE. o i NE o Prev.Day: 103.88 Prev.Month: 3182.61
‘-\.-. E:JI l:.\\ "}. ,‘}‘:El ?-' *h. 'ﬁ'\-u I:__'- .(‘D
¥ W o S R O N gl (+1.88 +1.81%) (+85.31 +2.68%)
p— 12/31/2000 Dec-09 A% Microaadl Bing & 2023 TomTom, © 2023 Microsoft Corporation, & OpenSireeiMap  Tems
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(E.X_ ) Revenue Detailed | [ |
AI ’I 01-Apr-09 - 31-Dec-09 ) ®)

Al i ] D lacaen. irelige o

Category Subcategory BrandMame ProductMame StoreName Region/Country State, City
All b All e All e All o All b All Ly All L
. Brand wise Revenue Revenue (Net) :
: Top Performers D Complete List
40K -
sag7agy 14403 3214403 Customerwise Revenue
Home Applia... 8,616.41 &
] g ®FR @GP Rati
E‘ oc
8 Cameras and... _ 4,929,665 26794 2632.0
&
S TVand Video _ 3637.43 0K 8 5 56.5% g2
] Current PY PY = e
E el phones - 2.138.24 Year =~ Complet.. Current ... é‘ 56.0% O
: Years ’
audio ] 54843 1059 1058 1056
Revenue FTD Revenue MTD Ok
oK 5K 10K 5 Cont.. Conl.. Cont.. Cont. Cont.. Cont.. Cont.. Cont. ~Cont. Cont.
Revenue 105.'}"6{ 3267-9‘2"" Morth.. Asia.. Catal.. Europ.. North.. Asia.. Europ.. Hong.. Yerev.. Osak...
Prev.Day: 103.88 Prev.Month: 3182.61 Sterehame
Party wise Revenue (+1.88 +1.81%) (+85.31 +2.68%) Revenue Trend
127312009 Dec-09
—_— — @ Revenue @ Revenue(PY)
Store 15.023.45 Revenue by ColorName
_ & bl 3,272 3,29 321 3.0 <o 0 3,18 32
@  Online 7,396.95 Green 1.00K Black 6.58K B 3,05 ¢ :
=
E Brown E
2 1 46K %
# Reseller 4,147.08 s 2K
Blue g
2.38K g
Catalog 241135 z 1K
@
Grey 2.65K White 6.13K 0K
0K 10K Silver 4.94K Apr 2009 May 2009 Jun 2009 Jul 2009 Aug 2009 Sep 2009 Oct 2009 Nov 2009 Dec 2009
Revenue i L Maonth
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. FY Date
Revenue Analysis
(- o = y EY 2009 - 2010 4/1/2009 12/31/2009
\ A I 'I 01-Apr-09 - 31-Dec-09 O
Category Subcategory BrandName ProductName StoreName Region/Country
All e All b All hd All hd All o All Tt

Brand wise Revenue

Home Applian...

-]
_:____En Computers B 326.24
=
S  Cameras and ¢ 4,929 66
E-1]
4] TV and Video 3,637.43
i3
=]
E Call phones 213824
'n
Audio £48.43
DK 5K 10K Apr 2009 May 2009 lun 2009 Jul 2009
Revenus
Party wise Revenue YoY Variance Analysis
ProductCategory... :
Store 15.023.45 Cameras and camcord...
¢  Online 7,.396.95
]
g =]
B
& Reseller - 4,147.08 Games and Toys
55.66%
Catalog - 2.411.39 E——— =]
Yo¥ Variance Audio
-0.85% 21.58%
oK SK 10K 15K
Revenue I

Product Mix

Product & Adventur... @ Adventur,.. @ Adventur... @ Fabnkam

.. B Fabrikam ... @ Fabrikam ...

ContinentName

v
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Sen 2009

Oct 2009

BrandMame

O

State, City

All e

® Fabrikam ... @Litware R... @Litware R... @WW| Lap...

Mov 2009 Dec 2009

REwvierLe

Marth Amearca

WMobd Varmance

1oy vananoe

Budgel Vananoe
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12/31/2009

O

O

Category Subcategory BrandName ProductMame StoreMame Region/Country State, City
All ' All Al W All o All e Al e All v
Eate Store Continent City Category Subcategory Brand ProductMName .
11,2007 Contoso Asia Reseller Asia Beijing Audio Bluetooth Headphoneas Morthwind Traders MNT Bluetooth Stereo Headphones E52 Pink
1/1/2007 Contoso Asia Online Store Asia Beijing Audio MP4&MP3 Contoso Contoso 2G MP3 Player E200 Silver
1/1/2007 Contoso Shanghai No.2 Store Asia Shanghai Audio MP48MMP3 Contoso Contoso 2G MP3 Player E200 Silver
1/1/2007 Contoso Asia Reseller Asia Beijing Audio MP4EMP3 Contoso Contoso 512MB MP3 Player ES1 Silver
1/1/2007 Contoso Asia Online Store Asia Beijing Audio MPAEIMP3 Contoso Contoso 8GB Clock & Radio MP3 Player X850 Silve
1/1/2007 Contoso Asia Online Store Asia Beijing Audio Recarding Pen Wide World Importers  WWI 1GBPulse Smart pen E50 Black
1/1/2007 Contoso Asia Reseller Asia Beijing Audio Recording Pen Wide World Importers WWI 1GB Pulse Smart pen E50 Silver
1/1,/2007 Contoso Asia Reseller Asia Beijing Cameras and camcorders Cameras & Camcorders Accessories Contoso Contoso Mini Battery Charger Kit E320 Black
1/1/2007 Contoso Islamabad Mo.1 Store  Asia Islamabad Cameras and camcorders Cameras & Camcorders Accessories  Contoso Contoso USB Cable M250 Black
11,2007 Contoso Asia Reseller Asia Beijing Cameras and camcorders Cameras & Camcorders Accessories Contoso Contoso USB Cable M250 Blue
1/1/2007 Contoso Sydney No.2 Store Asia Sydney Cameras and camcorders Cameras & Camcorders Accessories Contoso Contoso USB Cable M250 Blue
1 1/1/2007 Contoso Asia Online Store Asia Beijing Cameras and camcorders Cameras & Camcorders Accessories Contoso Contoso Digital Camera/Camcorder USB Cable E32
1/1,/2007 Contoso Asia Reseller Asia Beijing Cameras and camcorders Cameras & Camcorders Accessories Contoso Contoso Digital Camera/Camcorder USBE Cable E32
1‘ 1/1/2007 Contoso Asia Reseller Asia Beijing Cameras and camcorders Cameras & Camcorders Accessories Contoso Contoso Rechargeable Li-lon Battery Pack E300 Sil
Asia Beiiing Cameras and camcorders Cameras & Camcorders Accessories  Contoso Contoso Travel Charger for S-Series Battery E302 S
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8,537.35

Metworth

6,094.30

14,065

11.773

Current Ws PY Clasing

2,604.47
1,919:01

Financial Position as on

FY

FY 2021 - 2022

Date

4172021 10/23/2021

57 VIZLAKE
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Graphical

@  Tabular

® Share Capital
® Reserves & Surplus
@ Long-term borrowings
@ Trade payvables
@ Other current liabilities
@ Long-term provisions
@ Short-term provisions
@ Fixed Assets
S COWIP
@ Daffered Tax
® Inventory

Trade receivables

@ Cash & Bank

@ Long-term loans and advan..

@ Short-term loans and advan..

@ Cther current assets

20K

10K

DK

Assets & Liabilities

2,673.58

13,319.49

Liability

Assats

15
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Financial Position as on oo a0 Az tomumoe

23-Oct-2021 ! 3
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T = T ]

Networth

11,773

14.065

20.7%

CE Ratio

4.8

Capital Geaning

.

Cash Balance

-0.25~

Prev.Day: -0.50 (+50%)

Net receivables

-2,036.77!
Prev.Day: -2,017.33

(-0.96%)

Company Growth

FY @FY 2019 - 2020 @FY 2020 - 2021 @FY 2021 - 2022
20,000

Metworth

Graphical (@ Tabular

10,000 /
-_._-—II"'--'-‘.
2020 2021
Month
Bank Balance Debt
2.604.72v
Prev.Day: 2,595.05 2.906.4 E_“"
(+0.37%) Prev.Day: 2,906.48 (+0%)

Fixed Assets Inventory
9.098.36~ 2,673.98v
Prev.Day: 9,096.99 Prev.Day: 2,672.70
(+0.02%) (+0.03%)

=l Liability Share Capital

El Assets

Reserves & Surplus

Long-term borrowings

Trade payables

Other current liabilities
Long-term provisions
Short-term provisions

Total

Fixed Assets

CwIp

Deffered Tax

Inventory

Trade receivables

Cash & Bank

Long-term loans and advances
Short-term loans and advances
Other current assets

Total

745,50
11,027.53
2,218.86
1,243.97
1,399.49
769.45
-4/73.6d
16,931.18
6.262.98
2.296.22
2324.60
1,600.11
4,406.07
1,519.51
64.66
18217
364.86
16,931.18

2,291.96
687 62
-619.43
-268.86
104.32
-140.43
2,055.18
60.32
478.85

1,073.46
-510.16
1,084.97
1.80

7.13
-41.17
2,055.18

20.78%
30.99%
-49.79%
-19.21%
13.56%
29.65%
12.14%
0.96%
20.85%

67.09%
-13.85%
71.40%
2.78%
3.91%
-11.28%
12.14%

745,50
13,319.49
2,906.48
624.54
1.120.63
B873.77
-614.05
18,986.37
6,323.30
277506
234.60
2,673.58
3,795.91
2,604.47
66.46
189.29
323.69
18,986.37

16



Net Assets A .

® Increase @ Decrease @ Total

20K,

15K

6,959

10K

Amount

2K

OK

o

%28 VIZLAKE
[ i 3 - FY 2021 - 2022 " 4172021 10/23/2021 g
_ A I 01-Apr-2021 -  23-Oct-2021 ! d
Al porane il Dant b it el Ripirde
50.0 15.7 45.6 79.9 Major Outstanding Balances @ ) View All ‘
L&D BPro 2o CCC , .
Major Receivables
Movement Over Time BP Name - 101887 BP Name - 100829 | BP Name ... | BP Nam...
14,065
14K 13 581 13,001 e

= 13.203

g 12,605

- 12,179

B e BP Name - 101833 | BP Name - 101836
11,954 BP Name - 101878
Apr 2021 May 2021 Jun 2021 Jul 2021 Aug 2021 Sep 2021 Oct 2021 164.36
Menth BP Name - 101886
- 555.72 163.71
Graphical @ ' Tabular :
Compostion of Net Assets

Major Payables
BP Name - 102043

-2,906

it

-
bl |

BP Name - 102032 BP Name - 100265

BP Name - 100899

140,67

17



Date

- FY
Financial Performance R | e “2® VIZLAKE
f A'II n 01-Apr-2021 23-Oct-2021 e W
DI e - © O O
i prevered Do biylipres g
Preformance
100 39.1% 36.2% 15.4% 14.2% 14.2%
Gross Margin% Contribution%e EBITDAS PBT% PAT%
Revenue 16,196.84
COGS
. Net Income Particulars Opening | Current % To Revenue | Closing
e,
‘.'  Revenue 0.00| 16,196.84 98.86% 16,196.84
Expense 4.040.11
7999 & Other Income 0.00 187.26 1.14% 187.26
PAT - 229197 Total 0.00 16,284.10 100.00% 16,384.10
14.7% 43.6 s v
14.3% s - @ COGS 0.00| 9,864.76 60.21% |  9,864.76
&l Factory Overheads 0.00 663.36 4.05% 663.36
Performance Over Time = Fixed Cost
& Aot @ Revenue & Personnel Cost 0.00 1.731.92 10.57% 1,731.92
11 Marketing 8¢ Distribution 0.0:0 974.24 5.95% 974.24
&00 I Office Expenses 0,00 326.12 1.99% 326.12
IK
=| Rates 8 Taxes 0,00 21.35 0.13% 21.35
€ 400 5 | Professional Charges 0.00 127.72 0.78% 127.72
Cr o
E ax - I Other Expenses 0.00 180.35 1.10% 180.35
[+
200 Total 0.00 3,361.70 20.52% 3,361.70
= Depreciation & Interest 0.00 201.73 1.23% 201.73
; - » Total 0.00| 2,291.96 13.99% | 2,291.96
Apr 21 May 21 Jun 21 Jul 21 Aug 21 Sep 21 Oet 21
Month Current DoD Mahi Qo SPLY
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31-Mar-2018 _  23-Oct-2021 i i
Al prrawred Desene ndelgorec
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10/23/2021

1 Share Capital

! Reserves & Surplus

- Long-term borrowings

=1 Share Capital

Total
Reserves & Surplus

Total

Long-term borrowings -
Bank

307107107001
Total

3071020100
3010202001
Total

o 2000m00m
12010101002

20107101004

= 2020101003
1202071071004

120207107005
2020101006
2020101007
20201071008

| 2020101009

= 20201071010
= 20201020032

2020102004
2020102005

Share Capital - 1

Reserves & surplus - 1

Reserves & Surplus - 2

Long-term borrowings - Bank - 29
Long-term borrowings - Bank - 32
Long-term borrowings - Bank - 320
Long-term borrowings - Bank - 38
Long-term borrowings - Bank - 34
Long-term borrowings - Bank - 12
Long-term borrowings - Bank - 5
Long-term borrowings - Bank - &
Long-term borrowings - Bank - 8
Long-term borrowings - Bank - 7
Long-term borrowings - Bank - 9
Long-term barrowings - Bank - 25
Long-term borrowings - Bank - 27

Long-term borrowings - Bank - 21

-745.50

-T45.50
-745.50
1,254.57
-3,584.33
-2,329.76
-2,329.76
-57.19
-548.87
62849
-92.34
-306.18
80.98
-797.95
1.00
-207.23
-548.93
0.00

-0.69
-1.14

5.80

74550
745.50
745.50

-1,433.40
3,763.16
2,329.76
2,329.76
57.19

548.87
-628.49

92.34

257.23

-80.98

507.88

-1.00
123.30
250.51

1,498.16
0.69
1.14
-5.80

0.68%
0.68%

2.12%
2.12%

-178.83
178.83
0.00
0.00

-48.95

-290.07

-83.93

-288.42
1,498.16

745.50
745.50
745.50
-1,613.17
358433
1,971.15
1,971.15
57.19
548.87
-628.49
92.34
335.17
-80.98
1,018.26
-1.00

279.79

0.69
1.14
-2.40
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FY Date

Expense Analysis 4/1/2021  10/23/2021 W VIZLAKE

¢ ® ® FY 2021 - 2022 vy ANALYTICS
(-AI ' I 01-Apr-2021 3 23-0Oct-2021 g g

Al prearered Deehdeee i g rru s

7.98 13.72

Current Day Prev.Day

Expenses by Subgroup

Employee Cost

Directors Remuneration

Expenses by Category

Wages

Depreciation & Interest 4.77% Marketlng & Sales Promoti...

Export Expenses

Factory Overheads
15.69%

GL_MNetAmount P Lakhs

Expense Over Time

@ CY Expenses @ PY Expenses

1216

1,000
561 gq7 gag 9875 678
500 3a7 414
Fixed Cost 79.52%
0
Apr 21 May 21 Jun 21 Jul 21 Aug 21 Sep 21 Oct 21
Month

20
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Al Powered Analytics

( & @
| I ’I 01-Apr-09

Sud et il Db ool bgrsay

| L Top 10 Store by Sales as a Bar chart

Showing results Top 10 store nome of dim stores by sales lokhs of fact sales as clustered
tor bar chart

Contoso Morth A,

Contoso Asia Onli...

Contoso Catalog ...

Contoso Europe ..,

iContoso Morth A

Contoso Asia Res._..

StoreName

Contoso Eurcpe R..

Contaso Hong Ko..

Contoso Yerevan ..

Contoso Osaka M..

3K

2K
Sales Lakhs

oK 1K

Is this useful? l:f? l';:'

FY 2009 - 2010
- 31-Dec-09

Key influencers Top segments

What influences Sales_Lakhs to | Increase L

When.. --the average of

Sales_Lakhs increases by

ProductSubcategoryMame
is Laptops

ProductSubcategoryMame

iz Water Heaters 1243
ProductSubcategoryMame 1204
is Camcorders
BrandMame is Fabrikam 1132
BrandM is A k

randMame is Adventura 9.86
Works
ProductSubcat M

reductSubcategoryMame a.71

is Washers & Dryers

VIZLAK

A M ALY TILCS

O

V

Date

1/1/2007

O

12/31/2009

A1 =

CJ &~

&~ Sales_Lakhs is more likely to increase when
ProductSubcategoryMName is Laptops than otherwise
{on average).

&0
LIE]
£
"
m
_III-J_D
15}
a
—
m
(7]
—
(=]
on
3
E._E'
g _..'l. YN Bl TaE

=t
0

LR R S S S S SN

g 2 B 2 of &3 = £ 0

= mom e (] &2 © o=

i 1 s W ==

5201233835353

- o £ &2 p N c g & A

E 5§92 S PR+

e m U T I R - TR, S

= 2 WM = E =

(R R TR+

= U I U

ProductSubcategoryName

D Only show values that are influencers
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Stay connected to
your data on the go

08:45+

¢ u&Avirtual analyst (previ... ::]

Exncutive Summary

Hi! I'm your O&A virtual analyst. You
can ask me questions about your data.

Here are some suggestions to
get started:

featured insighis || insights for ‘rod demand pl4

insights for "rol

Here are some insights | found:

‘Apparal and Fostwear” has There 5 a correla
noticaably micre BOI and Responsas o

Insight 1 Insight 2

Hore is: roi by product category, It shows
Apparel and Footwear has noticeably

e of 1

ar
ol

V

VIZLAKE

A M ALY TI

@ Executive Summary

Actual vs, target revenue (£)

|

S0 S g1bn

Opportunity value by pipeline phase

| = LASCovary
i-F
3=Lualilcalion
-Solution Des
-Ewaluation
&= Decizion

T-Megolsian

i - Dk lifss s

Current year revenue YTD

Ramrr wandil

$826M

Goal: 1000M (-17.43%)

man ol ik o s

=y
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Ask Aidl

Organisation

Home
Performances

* Welcome Thomas Thomson

Ask a question about the data =

What is the average Quantity_YTD across all organisations?
What is the average Revenue_YTD across all organisations in the Retail category?

What is the total Revenue_YTD across all organisations in the Services category, and how does it compare to
the total Revenue_YTD across all organisations in the Manufacturing category?
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Let's Connect With Us!

India: (+91) 85905 03040, (+91) 94471 55461
UAE: (+971) 50 655 3036, (+971) 58 953 8364

info@yvizlake.com

www.vizlake.com

Vizlake AnalyticsPrivate Limited

No. 6/858-M, 2nd Floor, Suite 287 Valamkottil
Towers, Judgemukku, Thrikkakara PO,Kakkanad
Ernakulam, Kerala - 682 021

UAE Office:

Vizlake Data Analytics FZ-LLC

Business Centre 1, M Floor, The Meydan
Hotel, Nad Al Sheba, Dubai, UAE

&

¢

®
=
®
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